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Introduction

Objectives:

To understand Escambia County residents’ 
perceptions of tourism in Pensacola, 
Pensacola Beach, and Perdido Key

To identify what residents think makes 
Pensacola a good place to visit, and what 
could make it better

To determine residents’  perceptions of the 
administration of tourism development in 
Escambia County, including their 
understanding of Visit Pensacola

This insight can be used to demonstrate the 
support for tourism in the community and adapt 
communications to bolster that support

Methodology:
A survey of 469 residents of Escambia 
County was conducted online during 
the month of June 2022.
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KEY TAKEAWAYS
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Key Takeaways

#1) Escambia County residents believe 
tourism is a positive force in the 
community

• The positive perceptions of the net 
impact of tourism to the area 
outnumber the negative ones by a 
margin of greater than 7 to 1

• Nearly all residents who are aware of 
Visit Pensacola support their efforts

• Nearly 3 in 4 residents agree tourism 
raises the profile and image of 
Escambia County

JOE: Add photo here
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Key Takeaways

#2) According to residents, tourism in 
Escambia County is connected to the 
economic development of the area

• By a significant margin, residents are 
more likely than not to recognize the 
economic benefits of tourism

• 1 in 8 Escambia County residents 
visited the area before deciding to 
move to the county

JOE: Add photo here
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Key Takeaways

#3) There is progress to be made in 
terms of community outreach

• Fewer than 3 in 10 Pensacola area 
residents purport to know the source 
of Visit Pensacola’s funding

• Fewer than 2 in 5 residents feel that 
they are offered an opportunity to be 
involved with tourism planning and 
development

JOE: Add photo here
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Key Takeaways

#4) Similar to visitors’ perceptions, 
residents view the beach as a vital part 
of the Pensacola area experience

• Nearly 2 in 3 residents mention that the 
beach makes the area unique

• The beach was mentioned 4 times more 
than any other factor

• Beach renourishment was one of the 
top recommendations from residents 
for making the area a better place to 
live

JOE: Add photo here
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DETAILED 
FINDINGS
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Reason for Living in Escambia County1

A plurality of residents (38%) 
grew up in the area

Including the military, 3 in 10 
residents (29%) came to 
Escambia County for a job

3 in 10 (29%) residents came to 
join a spouse, friend or relative

38%

29%

18%

16%

16%

14%

13%

12%

5%

1%

<1%

9%

I grew up in the area

My significant other, relative, friend, etc., is from the area

I want to live on the Gulf Coast

My job/career brought me to the area

I like the lifestyle of the Escambia County area

Weather

Military

I visited the area and decided to move here

I came to the area for school and stayed

I now work from home and wanted to live in a different place

Affordability of the area

Other

1 Multiple responses permitted
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66%

15%

13%

12%

10%

9%

6%

6%

5%

5%

5%

3%

2%

1%

1%

1%

<1%

4%

Beautiful beaches

Great weather

Friendly community

Plenty to do and see

Affordable

Great location/convenient

Small southern town feel

Military presence

Great food

Laid back lifestyle

Rich history/culture

Safe

Great atmosphere

Diverse population

Tourism

Good schools

Good work opportunity

None/N/A

Residents think the area’s beautiful 
beaches make Escambia County a 
desirable place to live

Over 1 in 10 residents also think of these 
as Pensacola’s unique attributes:

Great weather
Friendly Community
Plenty to do and see

Unique Attributes of Escambia County1

1 Coded open-ended responses.
Multiple responses permitted.
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Tourism Connection

17%

83%

Yes

31%

69%

Yes

Works with Accommodations Works in Retail or Service

• 1 in 6 Escambia County residents works for or has a family member who works with hotels, vacation rental 
agencies, or other types of accommodations in Escambia County

• Over 3 in 10 residents work in or have a family member who works in businesses heavily influenced by 
tourism in Escambia County
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Positive Impacts of Tourism1 (Aided)

Escambia County residents are more 
likely to recognize the economic 
benefits of tourism

Nearly 3 in 5 agree tourism supports 
small businesses & puts more money 
into the local economy 

Nearly half of residents agree tourism 
provides more local jobs & retail, 
service, and cultural options

57%
56%

46%
45%

42%
36%
36%

33%
33%

30%
27%

20%
16%
15%

3%
7%

Supports small local businesses
More money in the local economy

More choices*
More jobs for local residents

Diversity in the community
Supports museums, arts, theatre, etc.

Brings in/supports events
Visitors become residents

Bring their businesses here
Reduce taxes on residents

Higher wages**
More dynamic community

Increases value of homes
Civic pride

Other
None of the above

*More choices in restaurants, shopping, cultural options, etc.
**Wages for employees of businesses that serve visitors.

1 Multiple responses permitted



Positive Impacts of Tourism (Comments)1

1 Coded open-ended responses.
Multiple responses permitted.

“Tourism is a huge source of income for a 
lot of residents of Pensacola, especially 

those who work out on one of the 
beaches.”

“I think it's great to have tourists come 
here. We have some of the most beautiful 
beaches to enjoy. Tourists bring in more 
diverse people, more money, and they 

help small businesses.”

“I really like the different people you get 
to meet from places I have never been. 
You never know who you are going to 

meet.”

“Money for the community and 
local small businesses. Clean 

beaches and parks.”
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Negative Impacts of Tourism1 (Aided)

Traffic and parking problems are 
expressed in 3 of the top 4 negative 
impacts of tourism

Visitors driving up housing costs is the 
second biggest concern with tourism

Having new and more people around, 
e.g., rude behavior, increased litter, 
increased crime, crowded stores, and 
increased spread of COVID comprise 
other key negatives 

For the most part, residents do not see 
tourism changing the culture of the 
Pensacola area negatively 

60%
45%

44%
44%

42%
41%

37%
35%

31%
24%
24%

19%
11%
11%

3%
7%

Increased traffic
Increased housing costs and rent

Bad drivers/more car accidents
Difficulty finding a place to park

Rude or obnoxious tourist behavior
Increased litter/pollution

Increased crime
Crowded restaurants & stores, etc.

Increases the spread of COVID-19
Increased development

Jobs may be seasonal/poorly paid
Cost of upkeep of areas, streets, etc.

Change the culture of the community
Money spent on facilities for visitors

Other
None of the above 1 Multiple responses permitted



Negative Impacts of Tourism (Comments)

“Tourism seems to increase housing and 
rent costs for many people who are already 

struggling. With all the people coming in 
from out of town, there are more car 

accidents, incidents of crime or violent 
behavior, and heavy traffic.”

“A lot of the times tourists just come in 
here and treat the area like a frat house; it's 
like Florida is the frat house of the United 

States.”

“Negatives I associate with tourism in 
Escambia County are increased traffic and 

accidents, over crowding of restaurants 
and beaches, and difficultly finding places 

to park.”

“Litter and disrespect to our wildlife and 
beaches”
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Net Impact of Tourism

Despite residents’ willingness to cite 
problems associated with tourism, they 
agree that the net impact of tourism is 
very positive, in fact, positive perceptions 
outnumber negative ones by a margin of 
greater than 7 to 1

Fewer than 1 in 10 Escambia County 
residents has a negative overall view of 
tourism

36%

29%

26%

6%

3%

Very positive

Somewhat positive

Neutral

Somewhat negative

Very negative
9%

Overall View of Tourism

65%



Net Impact of Tourism (Comments)

“The revenue generated is very positive 
for the community, but the environmental 

impact and overcrowded roads cause 
locals a lot of trouble.”

“Tourism is great for the community.  It 
brings money into the local economy 

and supports small businesses, 
especially the little shops by the beach.  

The taxes paid by the visitors helps 
maintain our infrastructure.”

“I feel like I'm on vacation all the time 
here, and I like that other people are 

paying for it”
“Tourism has no effect on me.”

17



18

Quality of Life

A plurality of residents (44%) think 
tourism has essentially no impact on the 
quality of life for them and their families

Nonetheless, the number of residents 
who think that tourism has a positive 
impact on the quality of life of their 
families outnumbers those who think 
tourism has a negative impact by over 4 
to 1

21%

24%

44%

7%

4%

Very positive

Somewhat positive

Neutral

Somewhat negative

Very negative

45%

11%

Impact of Tourism on Residents’  Quality of Life
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Planning & Organization of Tourism

Residents are twice as likely to agree than 
to disagree that tourism development in 
Escambia County is well planned and 
organized

Nonetheless, about one quarter of 
residents think that tourism is not well 
planned and organized

12%

34%

32%

14%

8%

Strongly agree

Agree

Neither agree nor disagree

Disagree

Strongly disagree

Tourism is Well Planned and Organized
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Balancing Needs of Residents & Visitors

The percentage of residents who feel 
local government does a good job in 
balancing needs of residents and visitors 
outnumber those who think otherwise by 
a 43% to 28% margin

12%

31%

29%

19%

9%

Strongly agree

Agree

Neither agree nor disagree

Disagree

Strongly disagree

Local Government Does a Good Job of 
Balancing Residents’ and Tourists’ Needs
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Profile of Escambia County

Nearly 3 in 4 residents (74%) agree 
tourism raises the profile and image of 
Escambia County

Conversely, fewer than 1 in 10 
residents (8%) disagrees with this 
assertion

26%

48%

18%

4%

4%

Strongly agree

Agree

Neither agree nor disagree

Disagree

Strongly disagree

Does Tourism Raise the Profile & 
Image of Escambia County
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Resident Participation in Tourism

Fewer than 2 in 5 residents feel they are 
part of the tourism development and 
planning process

Yet only 23% of residents feel left out of 
tourism planning and development

11%

25%

41%

15%

8%

Strongly agree

Agree

Neither agree nor disagree

Disagree

Strongly disagree

Residents are Offered an Opportunity to be 
Involved with Tourism Planning & Development
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Making Pensacola Better1

Just over half of the residents surveyed 
felt more family-friendly activities 
would make the Pensacola area more 
attractive for residents and visitors

Residents and visitors enjoy the beach, 
so beach renourishment was the 
second most frequently selected 
improvement

What additions would make Escambia County 
a more desirable place to live and/or visit

53%

45%

43%

42%

31%

31%

31%

26%

23%

23%

13%

7%

7%

More family-friendly activities

Beach renourishment

More transportation options

More indoor attractions

More restaurants

More shopping options

More recreational/sports options

More bars/nightlife

More fine dining options

More hotel/motel options

Conference center

Other

None of the above 1 Multiple responses permitted



Making Pensacola Better1
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17% 14% 14%

Diverse types of
foods and settings

Seafood Upscale or
contemporary

concepts

Recommendations for more 
restaurants 18% 16% 13%

Steakhouses Seafood Diverse cuisines

Recommendations for more 
fine dining options

20% 19%
14% 13% 12%

More
affordable

options

More
hotels in
general

Midscale Newer,
nicer,

cleaner
options

Luxury

Recommendations for more 
hotel options 32%

11% 8% 7% 7%

Malls Outlets Big box Clothing
stores

Local
businesses

Recommendations for more 
shopping options 

1 Open-ended follow-up question only asked to residents 
who selected the related recommendation.



Making Pensacola Better1
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24% 24%
20%

16%

Basketball
courts

Football
fields

Soccer fields Baseball
fields

Recommendations for more 
sports & recreation options

30%
24%

Dance clubs Bars & pubs

Recommendations for more 
nightlife options

17% 15% 15%

Arcades Museums Water parks

Recommendations for 
more indoor attractions

12% 12% 12% 12% 12% 11% 11% 10%

Parks,
play

grounds,
& splash

pads

Miniature
golf

Water
parks

Arcades Indoor
activities

Festivals/
community

events

Outdoor
activities

Amusement
parks/

carnival

Recommendations for more 
family friendly activities

1 Open-ended follow-up question only asked to residents 
who selected the related recommendation.
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Aware of Visit Pensacola

Just over half of Pensacola area residents 
claim to be aware of Visit Pensacola 53%47%

Yes
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Aware of Visit Pensacola’s Funding Source

Fewer than 3 in 10 Pensacola area 
residents purport to know the source of 
Visit Pensacola’s funding

29%

24%

47%

Funded by hotel/rental property fees

No/not sure

Not aware of Visit Pensacola

Aware of Visit Pensacola’s Funding Source
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Support Visit Pensacola

Over 2 in 5 of the residents surveyed 
support Visit Pensacola’s effort to 
enhance the county’s economy by 
attracting more visitors

Support or Oppose Visit Pensacola’s Efforts

23%

20%

8%

1%

1%

47%

Strongly support

Somewhat support

Neither support nor oppose

Somewhat oppose

Strongly oppose

Not aware of Visit Pensacola
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Rating Visit Pensacola

Nearly 3 in 10 residents (which represents 
53% of residents aware of Visit Pensacola) 
give the organization high marks for 
communicating the benefits of tourism to 
them

The number of residents who give Visit 
Pensacola an excellent or very good rating 
outnumber the residents who give Visit 
Pensacola a fair or poor rating by nearly a 3:1 
margin

Rating Visit Pensacola’s performance in communicating 
the benefits of tourism to residents 

11%

17%

15%

7%

3%

47%

Excellent

Very good

Good

Fair

Poor

Not aware of Visit Pensacola
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Net Economic Impact of Tourism

Fewer than 3 in 10 residents believe 
the economic benefits of tourism 
exceed the public costs required to 
service tourists.

This finding is juxtaposed with the 
finding in slide 12 that shows 56% of 
residents believe that tourism brings 
more money for the local economy 

Visitors spend money that circulates throughout Escambia County's economy; local governments in Escambia County spend 
money to build and maintain public facilities that visitors use. Do economic benefits of tourism outweigh the costs?

27%

25%

19%

29%

Economic benefits of tourism
exceed the public costs

Economic benefits of tourism
equal the public costs

Economic benefits of tourism are
less than the public costs

Not sure
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8.4

8.0

7.7

7.2

7.1

7.1

6.5

Preserving the quality of life in the area

Preserving the unique character of local
communities

Encouraging visitors to recycle & save
energy

Providing environmentally friendly transit
to visitors

Offering authentic experiences to visitors
that are representative of the local culture

Communicating sustainable travel
options to visitors

Destination messaging that reflects the
diversity of the community

Average score on a scale of 1 to 10 where 10 is most important

Stewardship

Residents believe that Visit Pensacola 
should focus on preserving the 
quality of life and unique character 
of Escambia County
Residents are less interested in Visit 
Pensacola offering authentic 
experiences to visitors or 
communicating sustainable travel 
options to them

Interestingly, when potential visitors 
were asked to rate the importance 
of these same components, 
“preserving the quality of life in the 
area” was also rated the highest
Contrarily, “offering authentic 
experiences” was the second most 
important component for potential 
visitors 

Importance of Tourism Stewardship Elements
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Residency

100%

Yes No

92%

8%

Full-time Part-time

Resident of Escambia County Type of Resident

All participants in this study are residents of Escambia County; 8% are part-time residents.
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3 in 5 (59%) residents in the study 
are well acquainted with Escambia 
County having lived there more than 
10 years.

Conversely, 1 in 5 residents (20%) 
have lived in Escambia County for 2 
years or less

Length of Residency

11%

9%

11%

10%

59%

Less than 1 year

1 - 2 years

3 - 5 years

6 - 10 years

11+ years
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Age of Respondents

14%

25%

20%

24%

17%

18-24

25-39

40-54

55-69

70+

Median age of residents in this study was 48. Ages of participants match the 
ages of area residents based on US Census data.
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Gender of Respondents

49% 49%

2%

Female Male Non-binary
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Race/Ethnicity of Participants

65%

22%

5%

4%

4%

Caucasian/White

African American/Black

Hispanic

Asian

Other

Participants in the study matched the race/ethnicity of the Pensacola 
area population
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Household Income of Participants

Participants in the study largely matched the income distribution of the 
greater Pensacola area

27%

30%

22%

16%

5%

< $25,000

$25,000 - $49,999

$50,000 - $99,999

$100,000 - $199,999

$200,000 or more

Median income = $44,200
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