
 
 

 
 

 

 

 
 
 
 
 
 

 

 

VISIT PENSACOLA BOARD MEETING 

February 28, 2023 



 

 

Board of Directors Meeting 
February 28, 2023 

3:00 p.m. – 5:00 p.m. 
SCI Building, 220 W. Garden Street, Pensacola 

 
 
 
 

AGENDA 
 
 
1. Meeting Called to Order 
 
2. Public Comment 

 
3.  Old Business 

a) Approval of Minutes from the January 25, 2023, Board Meeting* 
c)  Revisit Pensacola Strategic Plan Committees 
  

4.  New Business 
a) Finance Committee Monthly Report* 
b) Simpleview Pay Per Click Contract Renewal* 
c) Open “At-Large Director” position* 

 
5.  Marketing/Showcase FY2022 Results Review 
   
6.  President/CEO  

a) Sun Belt Conference 
b) Updates 

 
7.  Adjourn 
 
 

    
 
 
 
* Action Item requiring board vote. 
 
 
 
 



 
 
 
 
Visit Pensacola Board of Directors Meeting  
Wednesday, January 25, 2023 
Hilton Garden Inn 
 
Board Members Present:  Terry Branch, Brent Lane, Rachael Gillette, Sid Williams-Heath,  
Warren Sonnen, Deandra Holcomb, Tia Robbins, Daé Patel, and Amanda Mills 
 
Board Members Absent: Greg Harris, Tim Carn. 
 
Staff Present:  Darien Schaefer, Shawn Brown, Kaya Man, Melissa Bailey, Blake Howerton, 
Wandy Samuel, Elliott Cooper, and Robbie Rushing. 
 
The meeting was called to order by Chair Brent Lane at 3:02 p.m. 
 
There was no public comment. 
 
Approval of Minutes from December 14, 2022, Board Meeting 
Warren Sonnen made a motion to approve the Visit Pensacola Board of Director Meeting 
Minutes from the December meeting. The motion was seconded by Deandra Holcomb and 
approved unanimously. 
 
The Supplemental Budget  
The Supplemental Budget has been vetted by the Executive Committee and Financial 
Committee and recommended for approval. Holcomb made a motion to approve the 
Supplemental Budget. Motion seconded by Sonnen and approved unanimously. 
 
Revisit Pensacola Strategic Plan 
Darien Schaefer reviewed the five strategic areas of focus in the strategic plan as presented at 
the December Board Meeting. No additions or changes to the focus areas have been requested.  
Motion to approve the Revisit Pensacola Strategic Plan was made by Holcomb.  The motion was 
seconded by Sonnen and approved unanimously. 
 
Finance Committee Monthly Report 
FY23 December Takeaways: December shows a net income of $312K. This is due to having to 
bill the county for large checks that have been outstanding but cleared the bank in December. 
 
Major Highlights: 

• Visit Pensacola has received $1,000,000 per contract to distribute to American Magic.  
• Pensacola Sports had their submission for December for a total of $88K. They have 

received $240K of the $800K advance in $80K installments as per their FY23 agreement. 



• ACE has no submissions for FY23 year to date.  
• ACE has yet to sign its FY23 contract with Visit Pensacola 
• VP MTD PRIVATE INCOME is from partnership dues-MTD VP has received $17K more 

from partnership dues than at the same time last year. 
  
Motion to approve the Finance Committee Report was made by Holcomb, seconded by Sonnen, 
and approved unanimously. 

  
Compensation Committee Report 
The committee has completed the President & CEO review and is recommending that Darien 
Schaefer’s employment contract be renewed.  Motion to approve renewing Schaefer’s 
employment contract was made by Holcomb. The motion was seconded by Sonnen and 
approved unanimously. 
 
FY2022 Annual Economic Impact & Visitor Tracking Report 
The report was presented by Erin Dinkel, Director of Research, Downs & St. Germain Research 
 
International Marketing Plan 
Schaefer reviewed the marketing plan featuring the travel trade shows, media missions, FAM 
tours and advertising that Visit Pensacola has developed to increase visitation from Canada, 
England and Germany. 
 
The FY2022 Annual Report was distributed to all board members. 
 
Pensacola Showcase Report 
The one sheet report for November was reviewed.  The long format video “Calls from Home” 
was played for the Board of Directors. 
 
President's Report  
Schaefer reviewed TDT receipts for November received in December were up 2.1%.  For the 
first three months of FY2023, TDT receipts are down 1% compared to last year. Key Data 
projects vacation rental revenue for the 2nd Quarter to be up 6% over last year. 
 
The Visit Pensacola Logo will be placed on the sail of the American Magic boats.   
 
Zartico goes live next week, and the VP staff can start working within the system. 
 
Schaefer announced promotions within Visit Pensacola of Nicole Stacey, VP of Destination 
Development; Kaya Man, Director of Sales and Service; and Wandy Samuels, Director of Finance 
& Administration.  
 
The meeting was adjourned at 4:45 p.m.  
Respectfully submitted, Melissa Bailey 
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Visit Pensacola
Financial Report

January 2023
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FORMS:
A Balance Sheet
B Visit Pensacola TDT Only Income Statement
C Visit Pensacola Private Revenue Income Statement 
D Unified Income Statement
E Summary of Income Statement
F Submission to County table
G YOY Report

VISIT PENSACOLA ONLY Month to Date TDT revenue totaled $448,799.50 (We recognize income as billed to the County).  

FY23 JANUARY TAKEAWAYS:

January 2023 shows a net loss of $47K, which is due to the payment of $150K applied toward the advance.  Thus reducing the reimbursed total amount 
submitted to the county.

MAJOR HIGHLIGHTS:

Visit Pensacola has received $3.5M as advance, with a remaining balance of $2,200,000 to be paid back by the end of the year

 Pensacola Sports had their submission for January for the total of $115K.  They have received $400K of the $800K advance in $80K installments as per their 
FY23 agreement.

 ACE have no submissions for FY23 year to date.  ACE has yet to sign their FY23 contract with Visit Pensacola.

VP MTD PRIVATE INCOME is from partnership dues-MTD VP has received $19K more from partnership dues than same time last year.

VP MTD TDT Income is from billing the county for all expenses that have cleared the bank to date.

There are 12 more partners as of 1.31.23 than 1.31.22, which resulted in $19K more from partnership dues.  

UNIFIED Year to date expense:

VISIT PENSACOLA ONLY Month To Date Private revenue totaled $6,368.83

VISIT PENSACOLA ONLY Month to date total Revenue = $455,168.33
VISIT PENSACOLA ONLY Month to date expense:

Direct Programming  $383,755.39
Operations  $28,214.92
Personnel $86,820.80

VISIT PENSACOLA ONLY Month to Date total Expense = $498,791.11
VISIT PENSACOLA Only Month to Date Net Loss=$-43,622.78

UNIFIED Year to Date TDT revenue totaled $3,417,780.74
UNIFIED Year To Date Private revenue totaled $151,607.21
UNIFIED Year to date total Revenue = $3,569,387.95

December's submission totaled $829K was paid on 1.25.23 with no denials.  

Direct Programming $2,707,016.58
Operations  $159,683.33
Personnel $471,866.05

UNIFIED Year to Date total Expense = $3,338,565.83
UNIFIED Year to Date Net Income=$230,821.99

County Submissions



VISIT PENSACOLA BALANCE SHEET 

FORM A
Jan 31, 23 NOTES

ASSETS
Current Assets

Checking/Savings
1025 · EFT TDT #4196 1,103,564.65 Electronic funds from Cty
1010 · TDT Op #2290 250,353.57 TDT Operating account
1030 · Partner#2177 496,534.72 Private funds Operating account
1035 · Reserves #3955 940,425.93 Private funds Interest bearing account
1050 · Petty Cash 115.00 Petty Cash only at Pcola VIC

Total Checking/Savings 2,790,993.87
Accounts Receivable

1200 · Accounts Receivable
1200-99 · PSA  Advance 71,500.37
1200-3 · HRT Receivable 40.00
1200-4 · Tourism Receivables 1,207,264.18 January and ACE invoices

Total 1200 · Accounts Receivable 1,278,804.55
Total Accounts Receivable 1,278,804.55
Other Current Assets

1500 · Gift Cards 1,000.00 Gift Cards from Nick's Boathouse and Crab Trap

1405 · Prepaid Misc. 204,360.24

Sprout Social, Arrivalist, Simpleview, VisitApps, Visa 
Vue, STR, Destinations International, VR Market Data, 
Adara, Monsido

1410 · Prepaid Insurance 33,937.25 Flood, Wind, Property, D&O
1400 · Prepaid Postage 301.50

Total Other Current Assets 239,598.99
Total Current Assets 4,309,397.41
Fixed Assets

1350 · Equipment
1361 · iMac Pro 5,757.91 Owned by VPI, purchased late Sept.2018
1998 · Acc Depr - Equipment -7,147.32
1359 · Apple laptop 1,449.00 fully depreciated
1352 · Flag & Flagpole 683.00 fully depreciated
1351 · Laminator & case 409.00 fully depreciated

Total 1350 · Equipment 1,151.59
Total Fixed Assets 1,151.59

TOTAL ASSETS 4,310,549.00
LIABILITIES & EQUITY

Liabilities
Current Liabilities

Accounts Payable
2100 · Accounts Payable 160,000.00

Total Accounts Payable 160,000.00
Credit Cards

2000 · Visit Pensacola P-Card 56,020.51 Current month Pcards TDT
2002 · Regions Membership PCard 3,714.37 Current month Pcards Membership

Total Credit Cards 59,734.88
Other Current Liabilities

2660 · Pass through payment -1,755.71 OAR Festival
2700 · Unearned Revenue 2,242,850.00
2999 · Salaries payable 59,228.98 FY22 accrual of PTO
25500 · Sales Tax Payable 81.00

Total Other Current Liabilities 2,300,404.27
Total Current Liabilities 2,520,139.15

Total Liabilities 2,520,139.15
Equity

32000 · Unrestricted Net Assets 1,559,587.86 FY14 to FY22 Net Income
Net Income 230,821.99 FY23 Net Income

Total Equity 1,790,409.85
TOTAL LIABILITIES & EQUITY 4,310,549.00
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UNIFIED 
PROFIT LOSS BUDGET PERFORMANCE ALL FUNDING SOURCES 

FORM D

Jan 23 Oct - Jan  23 Annual Budget
Remaining of 

Budget
% Remaining of 

Budget NOTES

Ordinary Income/Expense
Income

4000 · Tourism Development Tax-TDT 564,150.94 3,417,780.74 11,400,000.00 7,982,219.26 70% As billed/allowed by County. 
Recognize Income as billed 

4050 · TDT Supplemental 0.00 0.00 #DIV/0!
4100 · Membership Dues 4,900.00 114,406.29 130,000.00 15,593.71 12%
4150 · Advertising Income 363.22 30,213.22 #DIV/0!

4155 · Partner Co-Ops 0.00 0.00 0.00 #DIV/0!
4150 · Advertising Income - Other 0.00 0.00 126,200.00 126,200.00 100%

Total 4150 · Advertising Income 363.22 30,213.22 126,200.00 126,200.00 100%
4300 · Consignment Sales 16.00 38.75 0.00 (38.75) #DIV/0!
4400 · Gifts in Kind - Goods 0.00 0.00 170,000.00 170,000.00 100%
4600 · Misc Income 9.61 32.95 500.00 467.05 93%
4640 · Event Income 1,080.00 6,916.00 15,000.00 8,084.00 54%

Total Income 570,519.77 3,569,387.95 11,841,700.00 8,302,525.27 70%
Gross Profit 570,519.77 3,569,387.95 11,841,700.00 8,302,525.27 70%

Expense
1 · Direct Programming

5080 · American Magic 0.00 1,000,000.00 1,000,000.00 0.00 0%
5090 · Marketing Research 50,824.30 119,597.68 395,000.00 275,402.32 70%
5100 · Advertising/Media 9,562.67 65,145.68 545,400.00 480,254.32 88%
5110 · Public Relations 10,101.48 51,774.67 116,300.00 64,525.33 55%
5120 · Advertising Production 0.00 13,525.45 110,700.00 97,174.55 88%
5130 · Internet Site Production 26,944.12 71,941.65 190,000.00 118,058.35 62%
5140 · Festivals & Events Granted 18,722.00 84,193.00 172,500.00 88,307.00 51%
5141 · Festivals & Event Local Support 0.00 6,187.50 361,500.00 355,312.50 98%
5142 · Festival & Event Mini Grants 0.00 0.00 100,000.00 100,000.00 100%
5150 · Consumer Promotions 15,849.04 19,509.63 100,000.00 80,490.37 80%
5160 · Sales Promotions 16,912.16 17,312.16 122,000.00 104,687.84 86%
5170 · Brochures and Collateral 718.11 5,259.69 164,200.00 158,940.31 97%
5190 · Showcase 191,428.29 891,688.51 3,460,700.00 2,569,011.49 74%
5210 · Regional Partnership 0.00 0.00 100,000.00 100,000.00 100%
5215 · Tourism Development Projects 0.00 4,375.00 50,000.00 45,625.00 91%
5220 · Registration 23,362.58 29,268.84 129,500.00 100,231.16 77%
5230 · Dues and Subscriptions 5,265.60 12,805.04 47,600.00 34,794.96 73%
5400 · Business Travel & Entertainment 0.00 #DIV/0!

5400-1 · Disallowed Travel Expense 627.31 1,698.13 3,000.00 1,301.87 43%
5400 · Business Travel & Entertainment - 8,535.59 21,593.05 142,000.00 120,406.95 85%

Total 5400 · Business Travel & Entertainment 9,162.90 23,291.18 145,000.00 121,708.82 84%
5500 · Visitor Awareness  Education 4,902.14 30,606.26 86,100.00 55,493.74 64%
7000 · PSA Sporting Events 78,310.62 260,534.64 577,200.00 316,665.36 55%
7400 · ACE - DP 0.00 0.00 1,638,000.00 1,638,000.00 100%

Total 1 · Direct Programming 462,066.01 2,707,016.58 9,611,700.00 6,904,683.42 72%
2 · Operating Costs

5520 · Committee Expenses 62.12 373.00 2,000.00 1,627.00 81%
5450 · Auto/ Local Travel 518.98 2,421.22 17,000.00 14,578.78 86%
5600 · Building Maintenance & Repair 7,095.14 36,549.18 68,000.00 31,450.82 46%
5610 · Computer&IT Maintenance&Repair 1,974.40 8,109.69 34,500.00 26,390.31 76%
5630 · Insurance Building & Content 3,156.48 10,636.11 28,853.00 18,216.89 63%
5640 · D & O and Liability Insurance 414.49 1,657.96 7,000.00 5,342.04 76%
5650 · Audit 0.00 15,000.00 19,000.00 4,000.00 21%
5660 · Legal Services 1,320.00 5,296.50 16,000.00 10,703.50 67%
5670 · CPA/ Financial Services 687.50 2,125.00 7,200.00 5,075.00 70%
5690 · Depreciation Expense 0.00 0.00 0.00 0.00 #DIV/0!
5700 · Postage 5,253.38 10,347.45 32,000.00 21,652.55 68%
5710 · Supplies Coffee/Sodas 107.05 3,348.21 5,000.00 1,651.79 33%
5720 · Office Supplies 806.69 2,791.17 15,000.00 12,208.83 81%
5730 · Storage and Delivery 826.69 4,299.36 18,000.00 13,700.64 76%
5750 · Rent 0.00 0.00 10.00 10.00 100%
5760 · Telephone Service 1,034.05 2,690.36 9,000.00 6,309.64 70%
5770 · Utilities 4,421.55 14,397.34 45,000.00 30,602.66 68%
5780 · Copier 0.00 2,283.30 9,300.00 7,016.70 75%
5790 · Capital Expenditures 0.00 3,085.23 25,000.00 21,914.77 88%
5900 · Miscellaneous Expenses 51.18 284.34 1,217.00 932.66 77%
5920 · Bad Debt Expense 0.00 0.00 2,500.00 2,500.00 100%
6000 · Consignment Sales Expenses 7.44 56.97 0.00 -56.97 #DIV/0!
6001 · Bank Service Charge 85.00 5,276.25 700.00 -4576.25 -654%
6010 · Credit Card Processing Fee 311.78 1,421.77 2,920.00 1,498.23 51%
6500 · Taxes 81.00 514.20 1,400.00 885.80 63%
6940 · In Kind Expense 0.00 0.00 170,000.00 170,000.00 100%
7001 · PSA Operations 7,554.66 26,718.72 76,960.00 50,241.28 65%

Total 2 · Operating Costs 35,769.58 159,683.33 613,560.00 453,876.67 74%
3 · Personnel Costs

5800 · Salaries 68,593.48 273,553.55 972,200.00 698,646.45 72%
5810 · Commissions 315.83 10,975.62 25,000.00 14,024.38 56%
5830 · Auto 461.54 1,846.16 6,000.00 4,153.84 69%
5840 · 401K Contribution Match 2,556.21 10,450.25 60,000.00 49,549.75 83%
5850 · Employee Insurance 6,676.04 25,417.90 134,785.00 109,367.10 81%
5870 · Drug Testing 0.00 67.00 400.00 333.00 83%
5880 · Payroll Expense 8,217.70 28,309.30 107,215.00 78,905.70 74%
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UNIFIED 
PROFIT LOSS BUDGET PERFORMANCE ALL FUNDING SOURCES 

FORM D

Jan 23 Oct - Jan  23 Annual Budget
Remaining of 

Budget
% Remaining of 

Budget NOTES

5890 · Staff Education 0.00 0.00 3,000.00 3,000.00 100%
7002 · PSA Personnel 29,486.16 121,246.27 307,840.00 186,593.73 61%

Total 3 · Personnel Costs 116,306.96 471,866.05 1,616,440.00 1,144,573.95 71%
Total Expense 614,142.55 3,338,565.96 11,841,700.00 8,503,134.04

Net Ordinary Income -43,622.78 230,821.99 0.00
Net Income -43,622.78 230,821.99 0.00
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 Statement of Work 
 PAID SEARCH RENEWAL 

 Visit Pensacola 
 Paid Search & Reporting 

 March 1, 2023 - February 29, 2024 



 Simpleview Overview 

 Content amplification is a powerful technique to help you reach a wider audience. The notion of "if you 
 build it, they will come" may work in the movies, but when it comes to content, it takes promotion and 
 distribution. To reach a larger audience, you need to promote and distribute your content continuously 
 through pay-per-click (PPC), paid social, email marketing, display advertising, and more.  Selecting a 
 digital marketing partner with a proven track record and industry experience is the first and most important 
 step toward assessing and prioritizing needs, establishing goals, developing a strategic plan, implementing 
 the right set of solutions, and measuring and reporting success. 

 Simpleview leverages its CVB and DMO knowledge to help design digital marketing plans to drive 
 qualified traffic and enhance your marketing plan. With our expertise and resources, we will work with you 
 to develop an amplification strategy designed to generate targeted web traffic, grow your market share, 
 and increase the return on your investment. 

 PPC Overview 

 Pay-Per-Click gives marketers the unique ability to reach potential visitors the moment they perform a 
 search on Google or Bing. Whether a DMO is looking to attract new site visitors, increase online bookings, 
 or build their email database, PPC is certain to drive qualified and targeted web traffic and will enhance the 
 success of their overall marketing efforts. 

 Simpleview specializes in managing these customized paid search campaigns for many destinations in the 
 travel and tourism industry. Having expert, non-automated analysis and optimization of all PPC campaigns 
 is what drives the success of every campaign we manage. 

 Ongoing Activities 

 Optimization:  Simpleview will optimize the account  for the duration of the contract. Optimization 
 techniques include: bid adjustments, pausing underperforming keywords, researching new keyword 
 opportunities, adding additional negative keywords, A/B testing ads, creating new ad copy, reviewing 
 search query reports, and more. 

 Reporting:  Simpleview will provide campaign data to  the client on a monthly basis, concurrent with any 
 other reporting if applicable. Reports will be emailed to the client by the tenth business day of each month 
 and will contain data such as clicks, impressions, average cost-per-click, click-through rate, conversions, 
 time-on-site, pages-per-visit and bounce rate. 

 Monthly Call:  A recurring monthly call will be scheduled.  This monthly call serves as a venue to review 
 and discuss account performance, upcoming marketing needs, potential account changes and new 
 initiatives. If the client has additional digital marketing engagements with Simpleview, the monthly call may 
 include all team members. 



 PPC Recommendations 

 Simpleview recommends renewing Visit Pensacola’s paid search engagement to help supplement organic 
 traffic and SEO efforts. The contract will be renewed as follows: 

 Duration: March 1, 2023 - February 29, 2024* 

 To be paid by the client**: 
 Media Spend  $108,000 

 Simpleview to bill the client: 
 Management & Reporting  $19,440 
 Setup Fee  $1,250 (one time fee) Waived 
 Contract Total  $127,440 

 *Quote includes campaign set up, management and reporting. Quote is valid for 30 days. 
 **Client will be responsible for adding a credit card to all ad platforms to cover media spend. 

 Payment & Billing Schedule 

 Annual Media Spend:  Simpleview will create and configure  the Google Ads and/or 3rd-party advertising 
 account on behalf of the client. Client will be responsible for providing billing and credit card information, 
 which will be used for monthly/annual ad spends. Campaigns will not run until billing and credit card 
 information has been completed. Should client credit card payment lapse, all campaigns will be paused 
 and a one-time fee of $600 may apply in order to restart the client’s campaigns after media spend 
 payment is received. 

 Quarterly Simpleview Management & Reporting Fee:  Client  will be invoiced in advance on a quarterly 
 basis for the media management & reporting work executed during the upcoming period. Any services 
 conducted outside of the contract term will be billed based on services rendered at 25% of campaign ad 
 spend totals for the given period. 

 This scope of work is based upon the media spends identified above. Any changes to the spend amount 
 may require a change in the setup and management costs. Programs are to be implemented within 14 
 business days from signature date provided billing and credit card information have been supplied. This 
 statement of work will renew at the end of the defined term for another twelve (12) months unless written 
 notice is provided to Simpleview no later than 30 days prior to the effective date. In the event Simpleview 
 allows a contract cancellation after auto-renewal is processed, the client will be responsible for all media 
 spend incurred and unpaid through the cancellation date. 

 Simpleview  shall  have  the  right  to  change pricing upon  each  renewal  at  its  discretion,  with  written  notice  at 
 least  60  days  prior  to  the  end  of  an  expiring  term,  at  up  to  a  plus  five  percent  (+5%)  per  annum  growth  rate 
 from the effective date of the expiring term.  



 Visit Pensacola: Paid Search, March 1st, 2023 - February 29, 2024 

 Authorization to Proceed 
 By signing this document, the parties agree to the scope of the 
 Services as set forth herein.  Client also agrees that any changes to 
 the Project Specifications requested by Client may result in an 
 increase to the fees. In creating a paid media account, Simpleview 
 can use your current paid media account, or create one under 
 Simpleview’s account on your behalf. Please note that paid media 
 accounts (i.e. Google Ads) created under Simpleview’s account are 
 the intellectual property of Simpleview and will remain with 
 Simpleview should you decide to discontinue services. If requested, 
 a bulk export of the account will be shared with the Client upon 
 termination of this agreement. 

 Both parties agree to make all commercially reasonable efforts to 
 complete the project and the Services in the timeliest manner 
 possible. The client acknowledges that Simpleview’s ability to meet 
 the delivery dates is subject to timely interaction with the client’s 
 marketing and web team. In the unlikely event that there is leftover 
 contracted media spend at the end of this engagement, the 
 Simpleview team will roll that remaining amount into the following 
 month at the current pacing until the budget is spent in full. IN 
 WITNESS WHEREOF, the Parties have caused this agreement to 
 be executed by their respective duly authorized officers on the date 
 written below. 

 Please fax this entire document to 520-575-1171, Attention: Scott Meredith 

 Simpleview  Client 

 Signature:  Signature: 

 Name:  Name: 

 Title:  Title: 

 Date:  Date: 

 Address: 

 8950 North Oracle Road 
 Tucson, AZ 85704 
 Phone: 520-575-1151 
 Fax: 520-575-1171 

 Address: 

 Primary Client Point of Contact:  Invoices Sent To: 

 Name:  Name: 

 Title:  Title: 

 Address:  Address: 

 Phone Number:  Phone Number: 

 E-mail:  E-mail: 



 
 

 

PPC Campaign Performance 
 

Data collected from 3/1/21 - 2/10/22 vs. 3/1/22 - 2/10/23 
 
Total Spend:  
 
Google Ads 2021 vs. 2022 Microsoft Ads 2021 vs. 2022 
 
Spend: $98,642.57 // $137,152 
Clicks: 163,321 // 141,870 
CTR: 17.29% // 21.02%  
CPC: $0.80 // $0.75 
 

 
Spend: $18,324.19 // $11,568.60 
Clicks: 29,759 // 23,552  
CTR: 5.20% // 4.67% 
CPC: $0.59 // $0.51 

 
Google Analytics 2021 vs. 2022: 
VG Requests: 1,553 // 1,892 
Digital Guide Requests: 50 // 568 
Newsletter Sign Ups: 458 // 119 
Partner Referrals: 12,118 // 7,299 
Avg. Session Duration: 1:56 // 1:46 
Pages / session: 2.47 // 2.34  
Bounce Rate: 50.89% // 54.15% 
 
 
Overall analysis:  
Visit Pensacola’s work with Simpleview has helped reach the most engaged, interested, 
and authentic audience through detailed targeting, updating bid strategies, and ongoing 
keyword optimizations. Through an understanding of the DMO space, Simpleview has 
positioned Visit Pensacola well through a variety of campaigns (both branded and non-
branded, pending current goals).  
 
Engagement metrics were all largely similar year-over-year, although clicks and some 
conversions were impacted by lower spend in 2022 than in 2021. Excess, unused funds 
from the start of the pandemic in 2020 were credited to campaigns in 2021, inflating the 
budget compared to 2022. That said, improvements in both CTR and CPC on Google 
mitigated the decline in clicks and sessions. VG requests also still grew over 20% YoY 
even with the decline in sessions.   
 
From July to September 2022 an upper-funnel Florida Beach Vacations campaign was 
created for use with additional funds, accounting for 5,605 additional clicks, 22,688 
impressions, a CTR of 24.70%, and an average CPC of $1.47. Additional funds were 
also placed in your higher-performing branded term campaigns which provided 
incremental lift across VG requests and digital VG requests during that period.  
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VISIT PENSACOLA
Monthly Dashboard
January 2023 

By Downs & St. Germain Research
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January 2023 Visitor Summary

» Data should be interpreted with caution as monthly sample sizes are modest resulting 
in larger month-to-month variation.

» Number of visitors for January decreased -7.3% compared to last year.

» Compared to January 2022, visitors had a shorter length of stay and occupancy 
was lower, resulting in a decrease in the overall number of visitors.

» Hotel occupancy was down -3.6% from last year and ADR was down -0.9%, resulting in 
a RevPAR that was down -4.4% from last year.  

» Hotel room nights were down -2.2% compared to January 2022.

» Top markets for this month were Mobile and surrounding areas, Atlanta, and New 
Orleans.

VISITOR SUMMARY – JANUARY 2023
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PENSACOLA DASHBOARD – JANUARY 2023

Visitor Statistics January 20221 January 2023 % Change

Visitors2 144,000 133,500 - 7.3%

Airline Passengers3 TBD TBD TBD

Visitors & Airline Passengers

Hotel Statistics

Vacation Rental Statistics

Vacation Rental Statistics5 January 20221 January 2023 % Change

Occupancy 52.7% 44.4% - 15.7%

Room Rates $84.97 $93.81 + 10.4%

RevPAR $44.77 $41.65 - 7.0%

Room Nights 29,174 36,852 + 26.3%
$41.65 

$44.77 

Vacation Rental
RevPar

January 2022

January 2023

Hotel Statistics4 January 20221 January 2023 % Change

Occupancy 52.5% 50.6% - 3.6%

Room Rates $102.53 $101.59 - 0.9%

RevPAR $53.83 $51.44 - 4.4%

Room Nights 128,467 125,605 - 2.2%
$51.44 

$53.83 

Hotel RevPAR
January 2022

January 2023

133,500 

144,000 

Visitors
January 2022

January 2023

1 FY22 metrics have been adjusted to reflect updated vacation rental figures.
2  Visitation estimates provided here are preliminary. 
Adjustments may be made to these estimates at the end of the quarter, to account for quarterly fluctuations.
Includes visitors staying in paid accommodations, staying with friends & relatives, and day trippers.
3  Source: PNS Airport. Includes all airline travel, i.e., locals and visitors. Tabulated by summing monthly airline travel.
4 Source: Smith Travel Research. 
5 Sources: Key Data and the Florida Department of Business & Professional Regulation.
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PENSACOLA DASHBOARD – FY2023 (OCTOBER 2022 – JANUARY 2023)

Hotel Statistics4 FY 20221 FY 2023 % Change

Occupancy 58.6% 55.1% - 6.0%

Room Rates $114.77 $114.68 - 0.1%

RevPAR $67.26 $63.13 - 6.1%

Room Nights 565,473 539,816 - 4.5%

Visitors & Airline Passengers

Hotel Statistics

Vacation Rental Statistics

$60.30 

$67.43 

Vacation Rental
RevPar

FY22

FY23

$63.13 

$67.26 

Hotel RevPAR
FY22

FY23

Visitor Statistics FY 20221 FY 2023 % Change

Visitors2 663,400 642,700 - 3.1%

Airline Passengers3 TBD TBD TBD

Vacation Rental Statistics5 FY 20221 FY 2023 % Change

Occupancy 49.3% 38.7% - 21.5%

Room Rates $136.78 $155.69 + 13.8%

RevPAR $67.43 $60.30 - 10.6%

Room Nights 130,719 119,227 - 8.8%
1 FY22 metrics have been adjusted to reflect updated vacation rental figures.
2  Visitation estimates provided here are preliminary. 
Adjustments may be made to these estimates at the end of the quarter, to account for quarterly fluctuations.
Includes visitors staying in paid accommodations, staying with friends & relatives, and day trippers.
3  Source: PNS Airport. Includes all airline travel, i.e., locals and visitors. Tabulated by summing monthly airline travel.
4 Source: Smith Travel Research. 
5 Sources: Key Data and the Florida Department of Business & Professional Regulation.

642,700

663,400

Visitors

FY22

FY23
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Top Visitor Origin Markets

Markets January 2022 January 2023

Mobile 17% 19%

Atlanta 2% 5%

New Orleans 1% 3%

Panama City 2% 2%

Minneapolis – Saint Paul 3% 2%

Nashville 1% 2%

Birmingham 2% 2%

Houston <1% 2%

Dallas – Fort Worth 2% 2%

Chicago 2% 2%

PENSACOLA DASHBOARD – JANUARY 2023
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27%

21%

Traveled with
children

January 2022

January 2023

26%

28%

First Time Visitor
January 2022

January 2023January Visitors 2022 2023

Median Age 47 46

Gender (Female)2 55% 61%

Household Income $87,800 $87,200

Travel party size1 3.1 2.9

Traveled with Children 21% 27%

January Visitors 2022 2023

Stayed in paid accommodations 51% 56%

Drove 88% 88%

Length of stay1 6.7 6.3

Will recommend 93% 92%

First time visitor 28% 26%

PENSACOLA DASHBOARD – JANUARY 2023

88%

88%

Drove
January 2022

January 2023

1 Visitors staying in Paid Accommodations.
2 May be influenced by visitor’s willingness to complete a survey.
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Tab 2 - Trend Escambia Co + Zip 32561+ Currency: USD - US Dollar

Visit Pensacola

For the Month of January 2023

2023
Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan 2021 2022 2023 2021 2022 2023

This Year 71.5 68.0 66.3 58.0 52.3 51.3 61.8 71.5 73.6 70.9 76.7 77.4 64.4 63.8 61.4 55.4 49.5 50.6 52.8 51.3 50.6 56.8 68.8 64.8
Last Year 59.8 62.2 71.9 58.5 53.4 52.8 59.4 77.9 77.3 78.3 83.4 82.4 71.5 68.0 66.3 58.0 52.3 51.3 49.8 52.8 51.3 66.4 56.8 68.8

Percent Change 19.4 9.2 -7.8 -0.8 -2.1 -2.9 4.1 -8.3 -4.8 -9.4 -8.0 -6.0 -9.9 -6.1 -7.3 -4.4 -5.3 -1.3 6.2 -2.9 -1.3 -14.4 21.0 -5.8

2023
Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan 2021 2022 2023 2021 2022 2023

This Year 155.53 142.31 127.89 115.01 109.34 99.97 110.30 143.53 151.40 163.28 191.39 204.29 146.34 139.50 131.78 116.92 106.81 101.59 87.05 99.97 101.59 107.85 143.32 146.42
Last Year 115.83 109.86 106.63 93.39 88.15 87.05 89.75 117.36 135.12 156.29 191.50 220.85 155.53 142.31 127.89 115.01 109.34 99.97 85.54 87.05 99.97 119.24 107.85 143.32

Percent Change 34.3 29.5 19.9 23.1 24.0 14.8 22.9 22.3 12.0 4.5 -0.1 -7.5 -5.9 -2.0 3.0 1.7 -2.3 1.6 1.8 14.8 1.6 -9.6 32.9 2.2

2023
Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan 2021 2022 2023 2021 2022 2023

This Year 111.14 96.74 84.77 66.69 57.16 51.28 68.21 102.59 111.48 115.81 146.74 158.19 94.27 89.03 80.93 64.79 52.88 51.44 45.99 51.28 51.44 61.27 98.56 94.82
Last Year 69.30 68.37 76.65 54.61 47.09 45.99 53.31 91.45 104.48 122.39 159.62 182.00 111.14 96.74 84.77 66.69 57.16 51.28 42.56 45.99 51.28 79.17 61.27 98.56

Percent Change 60.4 41.5 10.6 22.1 21.4 11.5 27.9 12.2 6.7 -5.4 -8.1 -13.1 -15.2 -8.0 -4.5 -2.8 -7.5 0.3 8.1 11.5 0.3 -22.6 60.8 -3.8

2023
Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan 2021 2022 2023 2021 2022 2023

This Year 241,056 233,280 241,056 239,070 247,008 247,752 223,776 247,752 239,760 248,093 240,030 248,031 248,031 240,030 248,031 240,060 248,062 248,062 234,825 247,752 248,062 2,882,818 2,836,832 2,919,718
Last Year 255,192 246,960 228,501 223,470 230,981 234,825 210,616 233,182 228,420 241,056 233,280 241,056 241,056 233,280 241,056 239,070 247,008 247,752 252,712 234,825 247,752 2,940,577 2,882,818 2,836,832

Percent Change -5.5 -5.5 5.5 7.0 6.9 5.5 6.2 6.2 5.0 2.9 2.9 2.9 2.9 2.9 2.9 0.4 0.4 0.1 -7.1 5.5 0.1 -2.0 -1.6 2.9

2023
Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan 2021 2022 2023 2021 2022 2023

This Year 172,263 158,578 159,780 138,630 129,137 127,084 138,389 177,082 176,542 175,971 184,032 192,058 159,779 153,194 152,330 133,035 122,813 125,605 124,068 127,084 125,605 1,637,850 1,950,787 1,890,830
Last Year 152,674 153,686 164,248 130,669 123,390 124,068 125,111 181,698 176,622 188,775 194,450 198,659 172,263 158,578 159,780 138,630 129,137 127,084 125,727 124,068 127,084 1,952,551 1,637,850 1,950,787

Percent Change 12.8 3.2 -2.7 6.1 4.7 2.4 10.6 -2.5 0.0 -6.8 -5.4 -3.3 -7.2 -3.4 -4.7 -4.0 -4.9 -1.2 -1.3 2.4 -1.2 -16.1 19.1 -3.1

2023
Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan 2021 2022 2023 2021 2022 2023

This Year 26,791,783 22,566,612 20,433,570 15,943,804 14,119,227 12,705,181 15,263,992 25,417,332 26,728,590 28,732,816 35,222,441 39,235,270 23,382,598 21,370,154 20,073,598 15,554,000 13,117,684 12,760,322 10,800,716 12,705,181 12,760,322 176,644,061 279,592,285 276,858,798
Last Year 17,683,829 16,884,081 17,513,861 12,203,631 10,877,111 10,800,716 11,228,934 21,324,004 23,865,116 29,503,743 37,237,222 43,873,089 26,791,783 22,566,612 20,433,570 15,943,804 14,119,227 12,705,181 10,754,370 10,800,716 12,705,181 232,819,809 176,644,061 279,592,285

Percent Change 51.5 33.7 16.7 30.6 29.8 17.6 35.9 19.2 12.0 -2.6 -5.4 -10.6 -12.7 -5.3 -1.8 -2.4 -7.1 0.4 0.4 17.6 0.4 -24.1 58.3 -1.0

2023
Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan

Census Props 86 86 86 88 88 88 88 88 88 88 88 88 88 88 88 88 88 88
Census Rooms 7776 7776 7776 7969 7968 7992 7992 7992 7992 8003 8001 8001 8001 8001 8001 8002 8002 8002

% Rooms Participants 72.8 72.8 72.8 74.8 75.6 75.6 75.6 75.6 77.0 77.0 75.3 75.3 75.3 75.3 75.3 75.3 75.3 75.3

A blank row indicates insufficient data.

2023 © CoStar Group. This STR Report is a publication of STR, LLC and STR Global, Ltd., CoStar Group companies, and is intended solely for use by paid subscribers. The information in the STR Report is provided on an “as is” and “as available” basis and should not be construed as investment, tax, accounting or legal advice. Reproduction or distribution of this STR Report, in whole or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to this STR Report, please contact 
us immediately. Source: 2023 STR, LLC / STR Global, Ltd. trading as "STR".
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Tab 3 - Resp Escambia Co + Zip 32561+
Visit Pensacola

For the Month of January 2023

STR Code Name of Establishment City & State Zip Code Aff Date
Open 
Date Rooms

Chg in 
Rms J F M A M J J A S O N D J F M A M J J A S O N D J F M A M J J A S O N D

61915 Budget Inn Pensacola, FL 32501 26
10881 Closed - Seville Inn & Suites Pensacola, FL 32501 Mar 2010 Jun 1964 0
46072 Closed - Town & Country Motel Pensacola, FL 32501 Aug 2010 0

5395 Closed - Travel Inn Pensacola, FL 32501 Sep 2017 Aug 1952 0
10879 Days Inn Pensacola-Downtown Pensacola, FL 32501 Jul 1987 Jul 1987 98 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
55511 Courtyard Pensacola Downtown Pensacola, FL 32502 Jul 2007 Jul 2007 120 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
77590 Hilton Garden Inn Pensacola Downtown Pensacola, FL 32502 U/C 102
65524 Holiday Inn Express Pensacola Downtown Pensacola, FL 32502 Dec 2017 Dec 2017 106 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
43296 New World Inn Pensacola, FL 32502 May 2020 Jun 1983 15

9748 Pensacola Grand Hotel Pensacola, FL 32502 Jul 2023 Jun 1984 0
34938 Residence Inn Pensacola Downtown Pensacola, FL 32502 Nov 2020 Aug 1998 78 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

7304 Sole Inn & Suites Pensacola, FL 32502 May 2020 Jun 1975 45
76975 Home2 Suites by Hilton Pensacola Airport Medical Center Pensacola, FL 32503 U/C 74
60962 Lyon's Motel Pensacola, FL 32503 20
77213 Tru by Hilton Pensacola Airport Medical Center Pensacola, FL 32503 U/C 79
34329 Courtyard Pensacola Pensacola, FL 32504 Aug 1997 Aug 1997 90 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
35418 Extended Stay America Pensacola - University Mall Pensacola, FL 32504 Sep 1997 Sep 1997 101 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
24639 Fairfield Inn Pensacola I 10 Pensacola, FL 32504 Jun 1995 Jun 1995 62 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
34435 Hampton by Hilton Inn Pensacola-Airport Cordova Mall Pensacola, FL 32504 Jan 1998 Jan 1998 126 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
53663 Hampton Inn & Suites Pensacola I-10 North at University T  Pensacola, FL 32504 Jul 2005 Jul 2005 85 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
60319 Hilton Garden Inn Pensacola Airport Medical Center Pensacola, FL 32504 Mar 2010 Mar 2010 137 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
48787 Homewood Suites by Hilton Pensacola Airport Cordova Ma  Pensacola, FL 32504 Jan 2003 Jan 2003 107 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
62001 Hyatt Place Pensacola Airport Pensacola, FL 32504 Apr 2013 Apr 2013 127 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

8597 Pensacola Inn Pensacola, FL 32504 Aug 2015 Sep 1985 58
7664 Quality Inn & Suites Pensacola Bayview Pensacola, FL 32504 Dec 2010 Jun 1985 138 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
6641 Red Roof Inn Pensacola Pensacola, FL 32504 Oct 1982 Oct 1982 107 Y ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

67904 Residence Inn Pensacola Airport/Medical Center Pensacola, FL 32504 Aug 2019 Aug 2019 86 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
724 Rest and Relax Inn Pensacola, FL 32504 May 2022 Feb 1981 135 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

62391 SpringHill Suites Pensacola Pensacola, FL 32504 Aug 2013 Aug 2013 106 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
75315 Staybridge Suites Pensacola Pensacola, FL 32504 U/C 100

8274 Super 6 Pensacola, FL 32504 Sep 2011 May 1983 80
5275 SureStay Studio by Best Western Pensacola Pensacola, FL 32504 Dec 2021 Jun 1985 64 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

11005 Sweet Dream Inn - University Park Pensacola, FL 32504 Jun 2010 May 1985 119 Y ○ ● ● ● ● ● ● ● ● ●
57129 TownePlace Suites Pensacola Pensacola, FL 32504 Feb 2008 Feb 2008 97 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

7663 At Home Inn Pensacola, FL 32505 Dec 2012 Jun 1966 104
725 Closed - Days Inn Pensacola Pensacola, FL 32505 Apr 2013 Apr 1960 0

54628 Closed - Econo Lodge Pensacola Pensacola, FL 32505 Jan 2010 May 2006 0
24030 Closed - Landmark Inn Pensacola, FL 32505 Sep 2004 Jun 1970 0
20115 Executive Inn Pensacola, FL 32505 Nov 1984 Nov 1984 36
36709 Extended Stay Pensacola Pensacola, FL 32505 Jun 2019 Jun 1998 60 Y ○ ○ ○ ○ ○ ● ● ● ● ● ● ● ● ● ● ● ● ●
18745 Hotel Del Sol Pensacola, FL 32505 Jul 2022 Jan 1986 118
52761 Luxury Suites Pensacola, FL 32505 Jun 2001 Jun 2001 50

6385 Motel 6 Pensacola West Pensacola, FL 32505 Oct 2005 Jun 1975 115 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
6967 OYO Hotel Pensacola I-10 & Hwy 29 Pensacola, FL 32505 Dec 2019 Jun 1972 121 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

46989 Pensacola Motor Lodge Pensacola, FL 32505 Apr 1932 Apr 1932 30
4060 Quality Inn Pensacola Pensacola, FL 32505 Oct 2022 Nov 1983 108 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
2987 Regency Inn Pensacola Pensacola, FL 32505 Feb 2019 Jun 1968 80

46197 Relax Inn Pensacola, FL 32505 May 1958 May 1958 21
27564 Sweet Dream Inn Pensacola, FL 32505 Nov 2020 Jun 1988 60
78142 Circle Motel Pensacola, FL 32506 30
30502 Closed - Hospitality Inn Pensacola, FL 32506 Mar 2017 Jun 1984 0

4853 Closed - Maria Motel Pensacola, FL 32506 May 2003 0
4061 Closed - Quality Inn NAS Corry Pensacola, FL 32506 Oct 2020 Sep 1985 0

59693 Holiday Inn Express & Suites Pensacola West Navy Base Pensacola, FL 32506 Aug 2009 Aug 2009 73 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
39981 Mayfair Motel Pensacola, FL 32506 Jun 1990 Jun 1990 40
52700 Mona Lisa Motel Pensacola, FL 32506 Jun 1966 Jun 1966 15
35060 Motel 6 Pensacola - N.A.S. Pensacola, FL 32506 Sep 2017 Jul 1997 41 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
38211 Red Roof Inn & Suites Pensacola - NAS Corry Pensacola, FL 32506 Jun 2016 May 2001 70 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

5394 Super 8 Pensacola West Pensacola, FL 32506 Jun 2019 Jun 1972 50 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
20795 Western Inn Pensacola, FL 32506 Jun 2005 Jun 1965 67
76385 WoodSprings Suites Pensacola Pensacola, FL 32506 U/C 122
79701 Anchor Inn Pensacola, FL 32507 16
25928 Closed - BEST WESTERN Perdido Key Beach Pensacola, FL 32507 Sep 2004 Jul 1986 0
52072 Comfort Inn Pensacola Near NAS Corry Station Pensacola, FL 32507 Sep 2022 Nov 2003 127 Y ○ ○ ● ● ● ● ● ● ● ● ● ● ● ● ●
39441 Suburban Studios Naval Base Area Pensacola, FL 32507 Sep 1999 Sep 1999 129 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
49496 Budget Inn Pensacola, FL 32514 Jun 1969 Jun 1969 38
65398 Candlewood Suites Pensacola University Area Pensacola, FL 32514 Nov 2016 Nov 2016 95 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
48494 Civic Inn North Pensacola, FL 32514 Jun 1985 Jun 1985 29
10219 Closed - Days Inn Pensacola North Pensacola, FL 32514 Aug 2017 Apr 1985 0

2021 2022 2023



Tab 3 - Resp Escambia Co + Zip 32561+
Visit Pensacola

For the Month of January 2023

STR Code Name of Establishment City & State Zip Code Aff Date
Open 
Date Rooms

Chg in 
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2021 2022 2023

22465 Closed - The Pensacola Lodge Pensacola, FL 32514 Sep 2007 Apr 1985 0
29832 Comfort Inn Pensacola University Area Pensacola, FL 32514 Nov 2003 Mar 1994 115 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
38034 Efficiency Lodge Davis Hwy. Pensacola, FL Pensacola, FL 32514 Mar 1999 Mar 1999 120
55734 Extended Stay America Select Suites - Pensacola - Northe Pensacola, FL 32514 Sep 2022 Mar 2006 120 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
56920 Holiday Inn Pensacola University Area Pensacola, FL 32514 Mar 2008 Mar 2008 114 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
65902 Home2 Suites by Hilton Pensacola I -10 At North Davis HigPensacola, FL 32514 Sep 2017 Sep 2017 106 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

5114 La Quinta Inn by Wyndham Pensacola Pensacola, FL 32514 Feb 1985 Feb 1985 130 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
3842 Queen Mary Inn Pensacola, FL 32514 Jul 2011 Jun 1985 143

78574 American Inn Pensacola, FL 32526 Jun 1951 Jun 1951 15
57589 Country Inn & Suites Pensacola West Pensacola, FL 32526 Sep 2008 Sep 2008 63 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
16130 Days Inn by Wyndham Pensacola West Pensacola, FL 32526 May 2013 Oct 1995 93 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
76258 Efficiency Lodge Mobile Hwy, Pensacola Pensacola, FL 32526 Jun 1999 Jun 1999 120
68552 Fairfield Inn & Suites Pensacola West I-10 Pensacola, FL 32526 Sep 2019 Sep 2019 87 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
63307 Hampton by Hilton Inn & Suites Pensacola/I-10 Pine Fores  Pensacola, FL 32526 Dec 2014 Dec 2014 75 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
53960 Holiday Inn Express & Suites Pensacola W I 10 Pensacola, FL 32526 Jun 2006 Jun 2006 64 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
69107 Home2 Suites by Hilton Pensacola I-10 Pine Forest Road Pensacola, FL 32526 Feb 2020 Feb 2020 80 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
32611 Red Roof Inn Pensacola Fairgrounds Pensacola, FL 32526 Mar 2010 Feb 1996 73 Y ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
36435 Super 8 Pensacola Pensacola, FL 32526 Jan 2019 May 1998 69 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
77210 TownePlace Suites Pensacola Pensacola, FL 32526 U/C 112
54636 Best Western Plus Blue Angel Inn Pensacola, FL 32534 Feb 2011 Mar 2007 56 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
70476 Courtyard Pensacola West Pensacola, FL 32534 Jan 2021 Jan 2021 124 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
57077 Extended Stay America Select Suites Pensacola - Northwe Pensacola, FL 32534 Sep 2022 Dec 2007 121 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
10880 Garden Inn & Suites Pensacola, FL 32534 May 2008 Jun 1973 96
41016 Studio 6 Pensacola West I-10 Pensacola, FL 32534 Jul 2021 Oct 2000 62 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

2988 Closed - Beachside Resort & Conf Center Pensacola Beach, FL 32561 Sep 2004 0
19856 Closed - Best Western Beachside Resort Gulf Breeze, FL 32561 Oct 2020 Jun 1991 0
29160 Closed - Clarion Suites Resort & Convention Ctr Pensacola Beach, FL 32561 Sep 2004 Jun 1993 0
40239 Closed - Five Flags Inn Pensacola, FL 32561 Sep 2004 Jun 1995 0

727 Closed - Holiday Inn Express Pensacola Beach Pensacola Beach, FL 32561 Oct 2004 Jan 1979 0
40241 Closed - Sandpiper Gulf Aire Inn Motel Pensacola, FL 32561 Sep 2004 Jun 1997 0
49309 Closed - Tiki House Pensacola Beach, FL 32561 Sep 2004 Jun 1989 0
78014 Fairfield by Marriott Inn & Suites Pensacola Beach Pensacola Beach, FL 32561 U/C 209
10878 Gulf Coast Inn Gulf Breeze, FL 32561 Nov 1967 Nov 1967 33
62310 Hampton by Hilton Inn & Suites Pensacola/Gulf Breeze Gulf Breeze, FL 32561 May 2013 May 2013 90 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
31312 Hampton Inn Pensacola Beach Pensacola Beach, FL 32561 Apr 2006 Jul 1995 189 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
44600 Hilton Pensacola Beach Pensacola Beach, FL 32561 Jul 2007 Mar 2003 275 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
74089 Holiday Inn Express & Suites Gulf Breeze - Pensacola AreaGulf Breeze, FL 32561 Apr 2021 Apr 2021 92 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
31104 Holiday Inn Express Pensacola Beach Gulf Breeze, FL 32561 Nov 2021 Jun 1989 76 Y ○ ● ● ● ● ● ● ● ● ● ● ● ● ● ●
60897 Holiday Inn Resort Pensacola Beach Gulf Front Gulf Breeze, FL 32561 Feb 2011 Feb 2011 206 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
69730 Home2 Suites by Hilton Gulf Breeze Pensacola Area Gulf Breeze, FL 32561 Feb 2021 Feb 2021 109 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
78961 Innisfree Pensacola Beach Gulf Breeze, FL 32561 U/C 215
59695 Margaritaville Beach Hotel Pensacola Pensacola Beach, FL 32561 May 2021 Jun 2010 162 Y ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
40240 Paradise Inn Hotel Gulf Breeze, FL 32561 May 2005 Jun 1997 35
59437 Portofino Island Resort & Spa Gulf Breeze, FL 32561 Jun 2003 Jun 2003 300

726 Quality Inn & Suites On The Bay Near Pensacola Beach Gulf Breeze, FL 32561 Aug 2011 Jun 1967 116 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
44457 SpringHill Suites by Marriott Pensacola Beach Gulf Breeze, FL 32561 Nov 2021 Jul 2002 117 Y ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
31548 Surf & Sand Hotel Gulf Breeze, FL 32561 May 2018 May 1995 100 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

Total Properties: 116 9015 ○ - Monthly data received by STR
● - Monthly and daily data received by STR
Blank - No data received by STR
Y - (Chg in Rms) Property has experienced a room addition or drop during the time period of the report

A blank row indicates insufficient data.

2023 © CoStar Group. This STR Report is a publication of STR, LLC and STR Global, Ltd., CoStar Group companies, and is intended solely for use by paid subscribers. The information in the STR Report is provided on an “as is” and “as available” basis and should not be construed as investment, tax, accounting or legal advice. Reproduction or distribution of 
this STR Report, in whole or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to this STR Report, please contact us immediately. Source: 2023 STR, LLC / STR Global, Ltd. trading as "STR".



Tab 4 - Multi-Segment Zip Codes Currency: USD - US Dollar

Visit Pensacola

For the month of: January 2023

Percent Change from January 2022 Percent Change from YTD 2022

2023 2022 2023 2022 2023 2022 Occ ADR RevPAR
Room 
Rev

Room 
Avail

Room 
Sold 2023 2022 2023 2022 2023 2022 Occ ADR RevPAR

Room 
Rev

Room 
Avail

Room 
Sold Census Sample Census Sample

Downtown+ 59.8 65.5 134.76 128.61 80.65 84.25 -8.6 4.8 -4.3 -4.3 0.0 -8.6 59.8 65.5 134.76 128.61 80.65 84.25 -8.6 4.8 -4.3 -4.3 0.0 -8.6 7 4 488 402
Airport+ 56.0 59.0 103.21 100.49 57.77 59.31 -5.2 2.7 -2.6 -2.0 0.7 -4.5 56.0 59.0 103.21 100.49 57.77 59.31 -5.2 2.7 -2.6 -2.0 0.7 -4.5 19 15 1845 1552
Pine Forest+ 41.8 42.4 70.53 72.54 29.48 30.73 -1.3 -2.8 -4.1 -4.1 0.0 -1.3 41.8 42.4 70.53 72.54 29.48 30.73 -1.3 -2.8 -4.1 -4.1 0.0 -1.3 17 8 1362 767
Westside/Perdido+ 48.8 51.7 89.98 87.42 43.90 45.21 -5.7 2.9 -2.9 -3.0 -0.1 -5.8 48.8 51.7 89.98 87.42 43.90 45.21 -5.7 2.9 -2.9 -3.0 -0.1 -5.8 21 14 1397 1094
PNS Beach+ 45.1 42.6 128.57 128.36 57.97 54.71 5.8 0.2 6.0 6.0 0.0 5.8 45.1 42.6 128.57 128.36 57.97 54.71 5.8 0.2 6.0 6.0 0.0 5.8 14 11 1900 1532
UWF+ 61.3 58.2 87.26 86.72 53.53 50.47 5.4 0.6 6.1 6.1 0.0 5.4 61.3 58.2 87.26 86.72 53.53 50.47 5.4 0.6 6.1 6.1 0.0 5.4 10 6 1010 680

A blank row indicates insufficient data.

Current Month - January 2023 vs January 2022

Occ %

2023 © CoStar Group. This STR Report is a publication of STR, LLC and STR Global, Ltd., CoStar Group companies, and is intended solely for use by paid subscribers. The information in the STR Report is provided on an “as is” and “as available” basis and should not be construed as investment, tax, accounting or legal advice. Reproduction or distribution of this STR Report, in whole 
or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to this STR Report, please contact us immediately. Source: 2023 STR, LLC / STR Global, Ltd. trading as "STR".

Year to Date - January 2023 vs January 2022

Occ % RevPAR Rooms

Participation

PropertiesADRRevPARADR



Tab 5 - Multi-Segment Comp Set Currency: USD - US Dollar

Visit Pensacola

For the month of: January 2023

Percent Change from January 2022 Percent Change from YTD 2022

2023 2022 2023 2022 2023 2022 Occ ADR RevPAR
Room 
Rev

Room 
Avail

Room 
Sold 2023 2022 2023 2022 2023 2022 Occ ADR RevPAR

Room 
Rev

Room 
Avail

Room 
Sold Census Sample Census Sample

Bay County, FL 45.3 44.1 99.53 96.06 45.09 42.32 2.8 3.6 6.5 11.3 4.4 7.4 45.3 44.1 99.53 96.06 45.09 42.32 2.8 3.6 6.5 11.3 4.4 7.4 114 50 9794 5180
Baldwin County, AL 42.9 41.0 106.73 101.01 45.77 41.39 4.7 5.7 10.6 11.0 0.4 5.0 42.9 41.0 106.73 101.01 45.77 41.39 4.7 5.7 10.6 11.0 0.4 5.0 68 52 6755 5156
Okaloosa County, FL 43.5 43.6 101.69 98.63 44.22 42.97 -0.2 3.1 2.9 2.4 -0.5 -0.7 43.5 43.6 101.69 98.63 44.22 42.97 -0.2 3.1 2.9 2.4 -0.5 -0.7 84 54 7903 5194
Walton County, FL 32.7 29.5 115.97 114.89 37.93 33.85 11.0 0.9 12.1 11.7 -0.3 10.6 32.7 29.5 115.97 114.89 37.93 33.85 11.0 0.9 12.1 11.7 -0.3 10.6 36 21 4027 3346
St Johns County, FL 67.9 58.1 157.31 146.72 106.84 85.20 17.0 7.2 25.4 27.9 2.0 19.3 67.9 58.1 157.31 146.72 106.84 85.20 17.0 7.2 25.4 27.9 2.0 19.3 98 54 6722 5222
Sarasota County, FL 77.4 71.6 217.90 195.75 168.70 140.14 8.1 11.3 20.4 20.1 -0.2 7.9 77.4 71.6 217.90 195.75 168.70 140.14 8.1 11.3 20.4 20.1 -0.2 7.9 110 50 7291 5718

A blank row indicates insufficient data.

Current Month - January 2023 vs January 2022

Occ %

2023 © CoStar Group. This STR Report is a publication of STR, LLC and STR Global, Ltd., CoStar Group companies, and is intended solely for use by paid subscribers. The information in the STR Report is provided on an “as is” and “as available” basis and should not be construed as investment, tax, accounting or legal advice. Reproduction or distribution of this STR Report, in whole or 
part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to this STR Report, please contact us immediately. Source: 2023 STR, LLC / STR Global, Ltd. trading as "STR".

Year to Date - January 2023 vs January 2022

Occ % RevPAR Rooms

Participation

PropertiesADRRevPARADR



Tab 6 - Response Downtown+
Visit Pensacola

For the Month of January 2023

STR Code Name of Establishment City & State Zip Code Aff Date
Open 
Date Rooms

Chg in 
Rms J F M A M J J A S O N D J F M A M J J A S O N D J F M A M J J A S O N D

61915 Budget Inn Pensacola, FL 32501 26
10881 Closed - Seville Inn & Suites Pensacola, FL 32501 Mar 2010 Jun 1964 0
46072 Closed - Town & Country Motel Pensacola, FL 32501 Aug 2010 0

5395 Closed - Travel Inn Pensacola, FL 32501 Sep 2017 Aug 1952 0
10879 Days Inn Pensacola-Downtown Pensacola, FL 32501 Jul 1987 Jul 1987 98 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
55511 Courtyard Pensacola Downtown Pensacola, FL 32502 Jul 2007 Jul 2007 120 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
77590 Hilton Garden Inn Pensacola Downtown Pensacola, FL 32502 U/C 102
65524 Holiday Inn Express Pensacola Downtown Pensacola, FL 32502 Dec 2017 Dec 2017 106 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
43296 New World Inn Pensacola, FL 32502 May 2020 Jun 1983 15

9748 Pensacola Grand Hotel Pensacola, FL 32502 Jul 2023 Jun 1984 0
34938 Residence Inn Pensacola Downtown Pensacola, FL 32502 Nov 2020 Aug 1998 78 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

7304 Sole Inn & Suites Pensacola, FL 32502 May 2020 Jun 1975 45
Total Properties: 12 590 ○ - Monthly data received by STR

● - Monthly and daily data received by STR
Blank - No data received by STR
Y - (Chg in Rms) Property has experienced a room addition or drop during the time period of the report

A blank row indicates insufficient data.

2021 2022 2023

2023 © CoStar Group. This STR Report is a publication of STR, LLC and STR Global, Ltd., CoStar Group companies, and is intended solely for use by paid subscribers. The information in the STR Report is provided on an “as is” and “as available” basis and should not be construed as investment, tax, accounting or legal advice. Reproduction or distribution of 
this STR Report, in whole or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to this STR Report, please contact us immediately. Source: 2023 STR, LLC / STR Global, Ltd. trading as "STR".



Tab 7 - Response Airport+
Visit Pensacola

For the Month of January 2023

STR Code Name of Establishment City & State Zip Code Aff Date
Open 
Date Rooms

Chg in 
Rms J F M A M J J A S O N D J F M A M J J A S O N D J F M A M J J A S O N D

76975 Home2 Suites by Hilton Pensacola Airport Medical Center Pensacola, FL 32503 U/C 74
60962 Lyon's Motel Pensacola, FL 32503 20
77213 Tru by Hilton Pensacola Airport Medical Center Pensacola, FL 32503 U/C 79
34329 Courtyard Pensacola Pensacola, FL 32504 Aug 1997 Aug 1997 90 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
35418 Extended Stay America Pensacola - University Mall Pensacola, FL 32504 Sep 1997 Sep 1997 101 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
24639 Fairfield Inn Pensacola I 10 Pensacola, FL 32504 Jun 1995 Jun 1995 62 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
34435 Hampton by Hilton Inn Pensacola-Airport Cordova Mall Pensacola, FL 32504 Jan 1998 Jan 1998 126 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
53663 Hampton Inn & Suites Pensacola I-10 North at University T  Pensacola, FL 32504 Jul 2005 Jul 2005 85 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
60319 Hilton Garden Inn Pensacola Airport Medical Center Pensacola, FL 32504 Mar 2010 Mar 2010 137 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
48787 Homewood Suites by Hilton Pensacola Airport Cordova Ma  Pensacola, FL 32504 Jan 2003 Jan 2003 107 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
62001 Hyatt Place Pensacola Airport Pensacola, FL 32504 Apr 2013 Apr 2013 127 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

8597 Pensacola Inn Pensacola, FL 32504 Aug 2015 Sep 1985 58
7664 Quality Inn & Suites Pensacola Bayview Pensacola, FL 32504 Dec 2010 Jun 1985 138 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
6641 Red Roof Inn Pensacola Pensacola, FL 32504 Oct 1982 Oct 1982 107 Y ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

67904 Residence Inn Pensacola Airport/Medical Center Pensacola, FL 32504 Aug 2019 Aug 2019 86 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
724 Rest and Relax Inn Pensacola, FL 32504 May 2022 Feb 1981 135 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

62391 SpringHill Suites Pensacola Pensacola, FL 32504 Aug 2013 Aug 2013 106 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
75315 Staybridge Suites Pensacola Pensacola, FL 32504 U/C 100

8274 Super 6 Pensacola, FL 32504 Sep 2011 May 1983 80
5275 SureStay Studio by Best Western Pensacola Pensacola, FL 32504 Dec 2021 Jun 1985 64 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

11005 Sweet Dream Inn - University Park Pensacola, FL 32504 Jun 2010 May 1985 119 Y ○ ● ● ● ● ● ● ● ● ●
57129 TownePlace Suites Pensacola Pensacola, FL 32504 Feb 2008 Feb 2008 97 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

Total Properties: 22 2098 ○ - Monthly data received by STR
● - Monthly and daily data received by STR
Blank - No data received by STR
Y - (Chg in Rms) Property has experienced a room addition or drop during the time period of the report

A blank row indicates insufficient data.

2021 2022 2023

2023 © CoStar Group. This STR Report is a publication of STR, LLC and STR Global, Ltd., CoStar Group companies, and is intended solely for use by paid subscribers. The information in the STR Report is provided on an “as is” and “as available” basis and should not be construed as investment, tax, accounting or legal advice. Reproduction or distribution of 
this STR Report, in whole or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to this STR Report, please contact us immediately. Source: 2023 STR, LLC / STR Global, Ltd. trading as "STR".



Tab 8 - Response Pine Forest+
Visit Pensacola

For the Month of January 2023

STR Code Name of Establishment City & State Zip Code Aff Date
Open 
Date Rooms

Chg in 
Rms J F M A M J J A S O N D J F M A M J J A S O N D J F M A M J J A S O N D

7663 At Home Inn Pensacola, FL 32505 Dec 2012 Jun 1966 104
725 Closed - Days Inn Pensacola Pensacola, FL 32505 Apr 2013 Apr 1960 0

54628 Closed - Econo Lodge Pensacola Pensacola, FL 32505 Jan 2010 May 2006 0
24030 Closed - Landmark Inn Pensacola, FL 32505 Sep 2004 Jun 1970 0
20115 Executive Inn Pensacola, FL 32505 Nov 1984 Nov 1984 36
36709 Extended Stay Pensacola Pensacola, FL 32505 Jun 2019 Jun 1998 60 Y ○ ○ ○ ○ ○ ● ● ● ● ● ● ● ● ● ● ● ● ●
18745 Hotel Del Sol Pensacola, FL 32505 Jul 2022 Jan 1986 118
52761 Luxury Suites Pensacola, FL 32505 Jun 2001 Jun 2001 50

6385 Motel 6 Pensacola West Pensacola, FL 32505 Oct 2005 Jun 1975 115 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
6967 OYO Hotel Pensacola I-10 & Hwy 29 Pensacola, FL 32505 Dec 2019 Jun 1972 121 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

46989 Pensacola Motor Lodge Pensacola, FL 32505 Apr 1932 Apr 1932 30
4060 Quality Inn Pensacola Pensacola, FL 32505 Oct 2022 Nov 1983 108 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
2987 Regency Inn Pensacola Pensacola, FL 32505 Feb 2019 Jun 1968 80

46197 Relax Inn Pensacola, FL 32505 May 1958 May 1958 21
27564 Sweet Dream Inn Pensacola, FL 32505 Nov 2020 Jun 1988 60
54636 Best Western Plus Blue Angel Inn Pensacola, FL 32534 Feb 2011 Mar 2007 56 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
70476 Courtyard Pensacola West Pensacola, FL 32534 Jan 2021 Jan 2021 124 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
57077 Extended Stay America Select Suites Pensacola - Northwe Pensacola, FL 32534 Sep 2022 Dec 2007 121 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
10880 Garden Inn & Suites Pensacola, FL 32534 May 2008 Jun 1973 96
41016 Studio 6 Pensacola West I-10 Pensacola, FL 32534 Jul 2021 Oct 2000 62 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

Total Properties: 20 1362 ○ - Monthly data received by STR
● - Monthly and daily data received by STR
Blank - No data received by STR
Y - (Chg in Rms) Property has experienced a room addition or drop during the time period of the report

A blank row indicates insufficient data.

2021 2022 2023

2023 © CoStar Group. This STR Report is a publication of STR, LLC and STR Global, Ltd., CoStar Group companies, and is intended solely for use by paid subscribers. The information in the STR Report is provided on an “as is” and “as available” basis and should not be construed as investment, tax, accounting or legal advice. Reproduction or distribution of 
this STR Report, in whole or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to this STR Report, please contact us immediately. Source: 2023 STR, LLC / STR Global, Ltd. trading as "STR".



Tab 9 - Response Westside Perdido+
Visit Pensacola

For the Month of January 2023

STR Code Name of Establishment City & State Zip Code Aff Date
Open 
Date Rooms

Chg in 
Rms J F M A M J J A S O N D J F M A M J J A S O N D J F M A M J J A S O N D

78142 Circle Motel Pensacola, FL 32506 30
30502 Closed - Hospitality Inn Pensacola, FL 32506 Mar 2017 Jun 1984 0

4853 Closed - Maria Motel Pensacola, FL 32506 May 2003 0
4061 Closed - Quality Inn NAS Corry Pensacola, FL 32506 Oct 2020 Sep 1985 0

59693 Holiday Inn Express & Suites Pensacola West Navy Base Pensacola, FL 32506 Aug 2009 Aug 2009 73 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
39981 Mayfair Motel Pensacola, FL 32506 Jun 1990 Jun 1990 40
52700 Mona Lisa Motel Pensacola, FL 32506 Jun 1966 Jun 1966 15
35060 Motel 6 Pensacola - N.A.S. Pensacola, FL 32506 Sep 2017 Jul 1997 41 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
38211 Red Roof Inn & Suites Pensacola - NAS Corry Pensacola, FL 32506 Jun 2016 May 2001 70 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

5394 Super 8 Pensacola West Pensacola, FL 32506 Jun 2019 Jun 1972 50 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
20795 Western Inn Pensacola, FL 32506 Jun 2005 Jun 1965 67
76385 WoodSprings Suites Pensacola Pensacola, FL 32506 U/C 122
79701 Anchor Inn Pensacola, FL 32507 16
25928 Closed - BEST WESTERN Perdido Key Beach Pensacola, FL 32507 Sep 2004 Jul 1986 0
52072 Comfort Inn Pensacola Near NAS Corry Station Pensacola, FL 32507 Sep 2022 Nov 2003 127 Y ○ ○ ● ● ● ● ● ● ● ● ● ● ● ● ●
39441 Suburban Studios Naval Base Area Pensacola, FL 32507 Sep 1999 Sep 1999 129 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
78574 American Inn Pensacola, FL 32526 Jun 1951 Jun 1951 15
57589 Country Inn & Suites Pensacola West Pensacola, FL 32526 Sep 2008 Sep 2008 63 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
16130 Days Inn by Wyndham Pensacola West Pensacola, FL 32526 May 2013 Oct 1995 93 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
76258 Efficiency Lodge Mobile Hwy, Pensacola Pensacola, FL 32526 Jun 1999 Jun 1999 120
68552 Fairfield Inn & Suites Pensacola West I-10 Pensacola, FL 32526 Sep 2019 Sep 2019 87 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
63307 Hampton by Hilton Inn & Suites Pensacola/I-10 Pine Fores  Pensacola, FL 32526 Dec 2014 Dec 2014 75 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
53960 Holiday Inn Express & Suites Pensacola W I 10 Pensacola, FL 32526 Jun 2006 Jun 2006 64 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
69107 Home2 Suites by Hilton Pensacola I-10 Pine Forest Road Pensacola, FL 32526 Feb 2020 Feb 2020 80 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
32611 Red Roof Inn Pensacola Fairgrounds Pensacola, FL 32526 Mar 2010 Feb 1996 73 Y ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
36435 Super 8 Pensacola Pensacola, FL 32526 Jan 2019 May 1998 69 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
77210 TownePlace Suites Pensacola Pensacola, FL 32526 U/C 112

Total Properties: 27 1631 ○ - Monthly data received by STR
● - Monthly and daily data received by STR
Blank - No data received by STR
Y - (Chg in Rms) Property has experienced a room addition or drop during the time period of the report

A blank row indicates insufficient data.

2021 2022 2023

2023 © CoStar Group. This STR Report is a publication of STR, LLC and STR Global, Ltd., CoStar Group companies, and is intended solely for use by paid subscribers. The information in the STR Report is provided on an “as is” and “as available” basis and should not be construed as investment, tax, accounting or legal advice. Reproduction or distribution of 
this STR Report, in whole or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to this STR Report, please contact us immediately. Source: 2023 STR, LLC / STR Global, Ltd. trading as "STR".



Tab 10 - Response PNS Beach+
Visit Pensacola

For the Month of January 2023

STR Code Name of Establishment City & State Zip Code Aff Date
Open 
Date Rooms

Chg in 
Rms J F M A M J J A S O N D J F M A M J J A S O N D J F M A M J J A S O N D

2988 Closed - Beachside Resort & Conf Center Pensacola Beach, FL 32561 Sep 2004 0
19856 Closed - Best Western Beachside Resort Gulf Breeze, FL 32561 Oct 2020 Jun 1991 0
29160 Closed - Clarion Suites Resort & Convention Ctr Pensacola Beach, FL 32561 Sep 2004 Jun 1993 0
40239 Closed - Five Flags Inn Pensacola, FL 32561 Sep 2004 Jun 1995 0

727 Closed - Holiday Inn Express Pensacola Beach Pensacola Beach, FL 32561 Oct 2004 Jan 1979 0
40241 Closed - Sandpiper Gulf Aire Inn Motel Pensacola, FL 32561 Sep 2004 Jun 1997 0
49309 Closed - Tiki House Pensacola Beach, FL 32561 Sep 2004 Jun 1989 0
78014 Fairfield by Marriott Inn & Suites Pensacola Beach Pensacola Beach, FL 32561 U/C 209
10878 Gulf Coast Inn Gulf Breeze, FL 32561 Nov 1967 Nov 1967 33
62310 Hampton by Hilton Inn & Suites Pensacola/Gulf Breeze Gulf Breeze, FL 32561 May 2013 May 2013 90 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
31312 Hampton Inn Pensacola Beach Pensacola Beach, FL 32561 Apr 2006 Jul 1995 189 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
44600 Hilton Pensacola Beach Pensacola Beach, FL 32561 Jul 2007 Mar 2003 275 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
74089 Holiday Inn Express & Suites Gulf Breeze - Pensacola AreaGulf Breeze, FL 32561 Apr 2021 Apr 2021 92 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
31104 Holiday Inn Express Pensacola Beach Gulf Breeze, FL 32561 Nov 2021 Jun 1989 76 Y ○ ● ● ● ● ● ● ● ● ● ● ● ● ● ●
60897 Holiday Inn Resort Pensacola Beach Gulf Front Gulf Breeze, FL 32561 Feb 2011 Feb 2011 206 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
69730 Home2 Suites by Hilton Gulf Breeze Pensacola Area Gulf Breeze, FL 32561 Feb 2021 Feb 2021 109 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
78961 Innisfree Pensacola Beach Gulf Breeze, FL 32561 U/C 215
59695 Margaritaville Beach Hotel Pensacola Pensacola Beach, FL 32561 May 2021 Jun 2010 162 Y ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
40240 Paradise Inn Hotel Gulf Breeze, FL 32561 May 2005 Jun 1997 35
59437 Portofino Island Resort & Spa Gulf Breeze, FL 32561 Jun 2003 Jun 2003 300

726 Quality Inn & Suites On The Bay Near Pensacola Beach Gulf Breeze, FL 32561 Aug 2011 Jun 1967 116 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
44457 SpringHill Suites by Marriott Pensacola Beach Gulf Breeze, FL 32561 Nov 2021 Jul 2002 117 Y ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
31548 Surf & Sand Hotel Gulf Breeze, FL 32561 May 2018 May 1995 100 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

Total Properties: 23 2324 ○ - Monthly data received by STR
● - Monthly and daily data received by STR
Blank - No data received by STR
Y - (Chg in Rms) Property has experienced a room addition or drop during the time period of the report

A blank row indicates insufficient data.

2021 2022 2023

2023 © CoStar Group. This STR Report is a publication of STR, LLC and STR Global, Ltd., CoStar Group companies, and is intended solely for use by paid subscribers. The information in the STR Report is provided on an “as is” and “as available” basis and should not be construed as investment, tax, accounting or legal advice. Reproduction or distribution of 
this STR Report, in whole or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to this STR Report, please contact us immediately. Source: 2023 STR, LLC / STR Global, Ltd. trading as "STR".



Tab 11 - Response UWF+
Visit Pensacola

For the Month of January 2023

STR Code Name of Establishment City & State Zip Code Aff Date
Open 
Date Rooms

Chg in 
Rms J F M A M J J A S O N D J F M A M J J A S O N D J F M A M J J A S O N D

49496 Budget Inn Pensacola, FL 32514 Jun 1969 Jun 1969 38
65398 Candlewood Suites Pensacola University Area Pensacola, FL 32514 Nov 2016 Nov 2016 95 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
48494 Civic Inn North Pensacola, FL 32514 Jun 1985 Jun 1985 29
10219 Closed - Days Inn Pensacola North Pensacola, FL 32514 Aug 2017 Apr 1985 0
22465 Closed - The Pensacola Lodge Pensacola, FL 32514 Sep 2007 Apr 1985 0
29832 Comfort Inn Pensacola University Area Pensacola, FL 32514 Nov 2003 Mar 1994 115 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
38034 Efficiency Lodge Davis Hwy. Pensacola, FL Pensacola, FL 32514 Mar 1999 Mar 1999 120
55734 Extended Stay America Select Suites - Pensacola - Northe Pensacola, FL 32514 Sep 2022 Mar 2006 120 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
56920 Holiday Inn Pensacola University Area Pensacola, FL 32514 Mar 2008 Mar 2008 114 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
65902 Home2 Suites by Hilton Pensacola I -10 At North Davis HigPensacola, FL 32514 Sep 2017 Sep 2017 106 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

5114 La Quinta Inn by Wyndham Pensacola Pensacola, FL 32514 Feb 1985 Feb 1985 130 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●
3842 Queen Mary Inn Pensacola, FL 32514 Jul 2011 Jun 1985 143

Total Properties: 12 1010 ○ - Monthly data received by STR
● - Monthly and daily data received by STR
Blank - No data received by STR
Y - (Chg in Rms) Property has experienced a room addition or drop during the time period of the report

A blank row indicates insufficient data.

2021 2022 2023

2023 © CoStar Group. This STR Report is a publication of STR, LLC and STR Global, Ltd., CoStar Group companies, and is intended solely for use by paid subscribers. The information in the STR Report is provided on an “as is” and “as available” basis and should not be construed as investment, tax, accounting or legal advice. Reproduction or distribution of 
this STR Report, in whole or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to this STR Report, please contact us immediately. Source: 2023 STR, LLC / STR Global, Ltd. trading as "STR".



Tab 12 - Help

Glossary:

Frequently Asked Questions (FAQ):

For all STR definitions, please visit www.str.com/data-insights/resources/glossary

For all STR FAQs, please click here or visit http://www.str.com/data-insights/resources/FAQ

For additional support, please contact your regional office.

For the latest in industry news, visit HotelNewsNow.com.
To learn more about the Hotel Data Conference, visit HotelDataConference.com.

http://www.str.com/data-insights/resources/glossary
http://www.str.com/data-insights/resources/FAQ
http://www.str.com/contact
http://www.hotelnewsnow.com/
http://www.hoteldataconference.com/
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Visit Pensacola
Public Relations Report

January 2023

OUTREACH

2
PRESS 

RELEASES 40
MEDIA

PITCHES

36
MEDIA

ASSISTS

2
BLOGS

SOCIAL MEDIA
7,466 sessions via social referral • 5,338 total social conversions  

125 TOTAL SOCIAL CONVERSIONS
113 New Followers
Total Engagement: 3,148 • 99,828 Impressions

4,024 TOTAL SOCIAL CONVERSIONS
944 New Page Likes
250,828 Engagements • 6.4 Million Impressions

308 TOTAL SOCIAL CONVERSIONS
198 Pins • 3,084 Followers
Total Engagement: 3,460 • 12 New Followers

f

2
FILM

REQUESTS

1,174 TOTAL SUBSCRIBERS
25 New Subscribers

E-MARKETING CONSUMER eNEWS

152 new sign-ups

43.9% open rate

115.4% conversion rate

2.2% click throughs

490 TOTAL SOCIAL CONVERSIONS

833 New Followers Total Engagement: 31,334 891,236 impressions 
INSTAGRAM STORIES99 total social conversions 153k story impressions 136k story interactions

195 CONVERSIONS • 80 New Followers
1,058 Engagements • 525 Post clicksin

Including: 
IMM New York City

Highlight: Cooking Your 
Way Through Pensacola

14 POSTS • 37,994 VIDEO VIEWS
619 Engagements • 64 New Subscribers
92 Social Media Engagements

Highlight: Visit Pensacola 
Announces Internal Promotions, 
Hiring Three New Positions



Visit Pensacola
Public Relations Report

January 2023

EARNED MEDIA
ACTIVE COVERAGE – SECURED BY VISIT PENSACOLA TEAM

PRESS MENTIONS – STORIES MENTIONING PENSACOLA

100 stories
Highlights: 
• The Best Beach Towns To Live In All Year Round In America, 
 According To Data
• Top 14 Best White Sand Beaches in Florida

10 Accolades
Highlights:
• A Cultural Hotspot in the Panhandle
• Florida Panhandle’s ‘Emerald Coast’ Sparkles Like A Gem

STORIES MENTIONING PENSACOLA
Highlight: 
• 9 Reasons Pensacola Is The Perfect Place For A Winter Getaway

PRESS RELEASES
• What’s New in 2023
• Visit Pensacola Announces Internal 

Organization Promotions

MEDIA ASSISTS
• Planned Pat Harris and Patti Nickels 

Trip
• Planning four madden media trips 
• Chicago and New York Travel and 

Adventure 
• Submitted “Family Fun” pitch to Visit 

Florida for consideration
• Submitted “Wildlife Corridor” pitch to 

Visit Florida for consideration
• “Outdoor Everything” pitch to Visit 

Florida for consideration
• “Best President’s Day Fishing 

Locations” to FishingBooker for 
consideration

• “2023 Hotel Openings” pitch to Hotel 
Addict for consideration

• “2023 Honeymoon Destinations” 
pitch to Condé Nast Traveler for 
consideration

• “Hidden Gems” pitch for HARO 
consideration 

MEDIA ASSISTS, cont.
• O Canada – Florida’s Panhandle’s 

Emerald Coast “Sparkles like a gem”
• Edmonton Sun 
• Winnipeg Sun
• The Knot – Favorite Country Bach 
 Party Destinations
• Toronto Sun
• AFAR (online)
• Pensacola Beach Snowbird Event 
• Travel Awaits – 9 Reasons Pensacola is 

the Perfect Place for a Winter Getaway
• Forbes (online) – Best Places to Live in 

Florida 
• CAA Niagra Radio Show on 
 NewsTalk 610
• Chicago Travel & Adventure Show
• Travel Awaits – 16 Beautiful Towns in 

the Southeast to Visit in 2023
• Submitted “Family Adventure” pitch 
 for HARO consideration
• Submitted “Best free family-friendly 

attractions in Florida” pitch for KOA 
consideration 

• IMM New York: met with 30 editors/
freelance/content creators

MEDIA ASSISTS, cont.
• Pitch and story with Lisa Kadane 
 for Hook & Barrel Magazine
• Visit Florida Editorial Leads
• NYC Travel & Adventure Show
• Visit Florida social content 
• Charles McCool – Gulf Coast Travel
• InWeekly
• PNJ
• WEAR3
• News Radio 1620 Expert Panel
• Submitted “Chill Spring Break 

Destination” pitch for Hotels Above 
 Par consideration 
• Reconnected with Cortney Fries to 

begin exploring potential 2023 press 
visit – Visit on hold at this time 

• Began vetting potential hosting dates 
with freelance writer Cheryl Rodewig 

• Provided feedback to writer Bruce 
Northam for coverage on Pensacola 
post-press visit

• Submitted pitch to writer Kelsey 
Ogletree in response to lead on “Hotel 
openings in the Southeast” 



531,707
FY 1,681,260

PAGE VIEWS

VISITPENSACOLA.COM
January 2023

AUDIENCE
Metro Area Users
Mobile / Pensacola 19,761 
Chicago 11,359 
Atlanta 8,423 
Dallas-Ft. Worth 7,892 
New Orleans 6,024 
Columbus OH 4,902 
Nashville 3,872 
Birmingham 3,791 
Tampa-St. Petersburg 3,658 

Channel Users Conversion
Organic Search 69,328 131.5%
Paid Social 36,960 45.0%
Display 26,564 9.5%
Direct 17,106 113.7%
Referral 10,598 120.7%
Paid Search 9,987 155.1%
Social 6,676 67.1%
Native 5,672 16.4%
Email 1,641 115.4%
(Other) 1,282 145.2%

Page Pageviews
Getaway Sweeps 71,098 
Feature 39,174 
Things To Do 21,861 
Home 19,008 
Events 16,820 
Places to Stay 9,149 
Events This Week 8,176 
Warm UP 8,152 
Pensacola Beach 7,680 
Web Cams 6,280

Listing Views 46,501
Visit Partner Website 14,586
Event Views 72,708
Coupons 679
Referrals (Listings/Events) 17,306

New Email Subscribers 152
Insider Guide Requests 1,775
Insider Guide (Online version) 303

FY = Visit Pensacola’s Fiscal Year Oct. 2022 – Sep. 2023
CLP = Visits to a specific landing page from paid advertising

*Total Revenue, Avg. Length of Stay and Avg. Daily Rate from Adara. Reflects visitors who came to our site 
generated the reported economic impact. Tracking an estimated 43.1% of website traffic.

178,708
FY 608,976

USERS

$740,781
FY $1,786,001

TOTAL
REVENUE*

3.2
FY 2.8

AVG. LENGTH
OF STAY*

$184.72
FY 149.27
AVG. DAILY

RATE*

TOP PAGES

PARTNER ENGAGEMENT CHANNEL (How people find us)

WEBSITE SIGNUPS



Direct Flights
This year-round campaign connects with multiple direct flight markets 
to remind travelers that their dream beach vacation is an easy nonstop 
flight away. January markets: Charlotte, Chicago, Dallas, DC, Denver, 
Houston, Indy, Nashville, and St. Louis.   

 October - December Results
 Trackable Flights*  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 615
 Trackable Room Nights*   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  3,622
 ADR*  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $124 .74
 Travelers   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1,818

SEC Campaign
Like the college football season, this wraps in January. The 
campaign aimed to increase awareness and drive bookings in 
five core drive markets. It used the SEC and ACC networks 
to reach their footprint of 121 million households during 
afternoon and prime-time football games.  

 October - December Results
 Trackable Room Nights*   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  508
  ADR*  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $177 .22
 Travelers  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 460

VISIT PENSACOLA  |  January 2023 Activity

  CAMPAIGN UPDATES

*Trackable Room Nights, Revenue, and ADR based on vendor reporting.





35% of first quarter campaign flights came from Dallas .

More than 6 million broadcast impressions were delivered .

Winter Visitors
These seasonal efforts ended in January. This campaign invited 
Snowbirds (Sunshine Seniors), empty nesters, and others to exchange 
their cold-weather homes for an extended stay here. It focused on 
potential travelers in Illinois, Indiana, Michigan, Minnesota, Missouri, 
Ohio, and Wisconsin.  

 October - December Results
 Trackable Room Nights*   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  4,132
 Trackable Flights*   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 822 

ADR*  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $130 .16
 Travelers  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1,986

 First quarter stays averaged 4 .9 days . 

THE EARLY BIRD GETS THE WARM

VISITPENSACOLA.COM

PLAN YOUR WARM
WINTER GETAWAY NOW

Nestled in the northwest corner of 
Florida, Pensacola is unique among beach 
destinations because it is a city with an old 
soul. The city’s colorful, multicultural past 
dates back to 1559. In Downtown Pensacola, 
every step you take is a walk through history. 
It’s a vibrant and progressive destination 
with trendy shopping, dining and nightlife.   

Pensacola dining is a feast for the senses 
with coastal cuisine drawing on the city’s 
colonial roots and proximity to the teeming 
� sheries of the Gulf. Whether your preferred 
dining style is beachside casual, elegant 
restaurants with chef crafted cuisine, 
trendy downtown dining, or something 
in-between, Pensacola is the place to satisfy 
those seafood cravings. 

But you haven’t truly experienced 
Pensacola until you dig your toes into the 
sugar-white sand and pristine waters of 
the world-famous beaches of Pensacola 
and Perdido Key. Come as you are and 
hang out with the locals at beach bars and 
restaurants and be sure to try Pensacola’s 
signature drink, the Bushwacker, a delicious 
chocolatey frozen cocktail. 

Beyond the beaches there are countless 
ways to spend your winter days. Take 
advantage of the weather and explore 
the trails in state and national parks. Soak 
up cultural experiences with Pensacola’s 
performing arts companies including 
ballet, opera and theatre. Or join in the fun 
at local festivals.

PENSACOLA
IS THE WAY TO BEACHTM  
THIS WINTER

Plan your trip at visitpensacola.com and discover more reasons why Pensacola is the way to beach this winter.
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COMMUNITY IMPACT : DECEMBER

TRACKABLE RESULTS : DECEMBER

WEBSITE IMPACT : DECEMBER

2022 20202021

Figures account only for those people who saw digital advertising on their phone, tablet, or computer, then booked (room 
night or flight) through a trackable source OR traveled into our market (arrival) during December. This does not represent all 
flights, or room nights. All data from vendor reports.

DECEMBER YEAR-OVER-YEAR

2,012

1,551

13,393

5,360 $1,271,338


$2,465,052

Figures reported by STR Destination Report. The 12-month running graphs 
compare current 12-month period to previous 12-months.

Average Daily Rate $107.92

Hotel Occupancy 51.3%



VisitPensacola.com visits generated by all digital/clickable advertising tactics, reported by Google Analytics.

45,360

35,179

21 .3%

24 .5%

ALL CLICKABLE EFFORTS:

Advertising Site Visits 45,360

% of Total Site Visits 21.3%

DECEMBER YEAR-OVER-YEAR

Advertising Site Visits % of Total Site Visits

DECEMBER YEAR-OVER-YEAR

51.3% 53.7% 58.5%

12-MONTH RUNNING AVERAGES

66% 71.5% 59%

DECEMBER YEAR-OVER-YEAR

$107 .92

$110 .51

$88 .29

12-MONTH RUNNING AVERAGES

$145 .99

$141 .93

$106 .24

Social media advertising results reported by Facebook. Landing page views are visits to specific website pages.

553,641

24,231

12,806

SOCIAL MEDIA ONLY:

People Reached 1,193,219

Landing Page Views 24,231

DECEMBER YEAR-OVER-YEAR

People Reached Landing Page Views
1,193,219

Room Nights Booked Flights Booked Trackable Revenue

Current Month Occupancy YOY

2022 2021 2020

12-month running averages

2022 2021 2020

Current Month Occupancy YOY

2022 2021 2020

12-month running averages

2022 2021 2020
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Included in this Report

@VisitPensacola Visit Pensacola
Visit Pensacola Inc. visitpensacola
visitpensacola.inc Visit Pensacola
Visit Pensacola
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Facebook Performance Summary
View your key profile performance metrics from the reporting period.

Profile Reporting Period All Facebook Pages

Facebook Audience Growth
See how your audience grew during the reporting period.

Profile Reporting Period All Facebook Pages

Impressions

6,449,192
98.1%

Engagements

250,828 177.3%
Post Link Clicks

57,369 51.5%

Net Page Likes Breakdown by Organic/Paid Likes, by Day

Audience Metrics Totals % Change

Net Page Likes 944 407.5%

Organic Page Likes 1,132 167%

Paid Page Likes 1 50%

Page Unlikes 189 21.3%
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Facebook Engagement
See how people are engaging with your posts during the reporting period.

Profile Reporting Period All Facebook Pages

Reactions, Comments, Shares, Post Link Clicks, Other Post Clicks Comparison by Engagement Type, by Day

Engagement Metrics Totals % Change

Total Engagements 250,828 177.3%

Reactions 58,497 444.9%

Comments 3,434 312.7%

Shares 13,700 1,106%

Post Link Clicks 57,369 51.5%

Other Post Clicks 117,828 195.4%

1 
JAN

2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31
0
1,000
2,000
3,000
4,000
5,000
6,000
7,000

Reactions Comments Shares Post Link Clicks Other Post Clicks
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Facebook Top Posts
Review your top posts published during the selected time period, based on the post’s lifetime performance.

Post Lifetime All Facebook Pages

Descending by Lifetime Engagements

Visit Pensacola
Wed 1/25/2023 11:19 a…

Total Engagements 9,739

Reactions 6,974

Comments 220

Shares 681

Post Link Clicks 210

Other Post Clicks 1,654

Visit Pensacola
Wed 1/4/2023 10:40 am…

Total Engagements 7,505

Reactions 1,425

Comments 269

Shares 430

Post Link Clicks 1,316

Other Post Clicks 4,065

Visit Pensacola
Thu 1/26/2023 1:14 pm …

Total Engagements 3,801

Reactions 2,480

Comments 73

Shares 228

Post Link Clicks 2

Other Post Clicks 1,018

This is what wintering in
Pensacola looks like  Are
you visiting Pensacola…

Pensacola Mardi Gras is back! 
 Find everything you need

to know about Mardi Gras in…

Patiently waiting for Blue
Angel Sunday flyovers to
return   :…

https://www.facebook.com/visitpensacola/photos/a.102041759120/10159645367294121/?type=3
https://www.facebook.com/visitpensacola/photos/a.102041759120/10159606522904121/?type=3
https://www.facebook.com/visitpensacola/photos/a.102041759120/10159647244364121/?type=3
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Instagram Performance Summary
View your key profile performance metrics from the reporting period.

Profile Reporting Period All Instagram Profiles

Instagram Engagement
See how people are engaging with your posts, stories, and reels during the reporting period.

Profile Reporting Period All Instagram Profiles

Impressions

891,236 43.1%
Engagements

34,371 23.7%
Profile Actions

387 355.3%

Likes, Comments, Saves, Story Replies Comparison by Engagement Type, by Day

Engagement Metrics Totals % Change

Total Engagements 31,334 17.4%

Likes 29,156 20.2%

Comments 425 73.3%

Saves 1,689 106.5%

Story Replies 64 48.8%
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Instagram Audience Growth
See how your audience grew during the reporting period.

Profile Reporting Period All Instagram Profiles

Net Follower Growth Breakdown by Followers Gained/Lost, by Day

Audience Metrics Totals % Change

Net Follower Growth 833 75.4%

Followers Gained 1,381 43.4%

Followers Lost 548 12.3%
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Instagram Top Posts
Review your top posts, stories, and reels published during the selected time period, based on the post, story,
or reel’s lifetime performance.

Post Lifetime All Instagram Profiles

Descending by Lifetime Engagements

visitpensacola
Fri 1/13/2023 11:46 am …

Total Engagements 8,166

Likes 6,092

Comments 103

Shares 1,384

Saves 587

visitpensacola
Wed 1/11/2023 11:55 a…

Total Engagements 2,458

Likes 1,797

Comments 60

Shares 372

Saves 229

visitpensacola
Tue 1/10/2023 9:07 am …

Total Engagements 1,970

Likes 1,764

Comments 28

Shares 132

Saves 46

More than just beautiful
beaches  Drop a comment
letting us know how long…

We could have listed 100
things!  Are you planning
your Pensacola vacation for…

Sound on  for
#TuesdayBluesday!   Only
180 days till the Pensacola…

https://www.instagram.com/reel/CnXhlpZpn8S/
https://www.instagram.com/reel/CnSYp1jDyUo/
https://www.instagram.com/reel/CnPg4yVP8Mm/
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Instagram Stories Performance
Review how people are viewing and interacting with the stories that you published during the selected date
range.

Profile Lifetime All Instagram Profiles

Twitter Performance Summary
View your key profile performance metrics from the reporting period.

Profile Reporting Period @VisitPensacola All Twitter Post Types

Story Replies, Story Taps Back, Story Taps Forward, Story Exits, Story Impressions, Average Reach per Story by
Day

Story Metrics Totals % Change

Published Stories 99 80%

Story Replies 64 48.8%

Story Taps Back 7,773 163.9%

Story Taps Forward 128,148 157.2%

Story Exits 10,753 81.1%

Story Impressions 153,049 128.9%

Average Reach per Story 1,531.53 28%

Impressions

99,828 11.4%
Engagements

3,148 2%
Post Link Clicks

228 4.6%
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Twitter Audience Growth
See how your audience grew during the reporting period.

Profile Reporting Period @VisitPensacola All Twitter Post Types

Net Follower Growth, by Day

Audience Metrics Totals % Change

Net Follower Growth 113 11%
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Twitter Top Posts
Review your top posts published during the selected time period, based on the post’s lifetime performance.

Post Lifetime @VisitPensacola All Twitter Post Types

Descending by Lifetime Engagements

@VisitPensacola
Sun 1/8/2023 4:01 pm UTC

Total Engagements 532

Likes 158

@Replies 6

Retweets 32

Post Link Clicks 5

Other Post Clicks 331

Other Engagements 0

@VisitPensacola
Mon 1/30/2023 7:15 pm …

Total Engagements 207

Likes 87

@Replies 28

Retweets 5

Post Link Clicks 2

Other Post Clicks 84

Other Engagements 1

@VisitPensacola
Fri 1/13/2023 7:35 pm UTC

Total Engagements 162

Likes 44

@Replies 5

Retweets 13

Post Link Clicks —

Other Post Clicks 100

Other Engagements 0

Send this video to someone to
brighten up their day 
https://t.co/vUy5kDfeks

Pop quiz!  Can you guess
which area this boardwalk is
at Gulf Islands National…

More than just beautiful
beaches  Drop a comment
letting us know how long…

https://twitter.com/VisitPensacola/status/1612117204597702661
https://twitter.com/VisitPensacola/status/1620138557292552194
https://twitter.com/VisitPensacola/status/1613983167886630913
https://t.co/vUy5kDfeks
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Twitter Engagement
See how people are engaging with your posts during the reporting period.

Profile Reporting Period @VisitPensacola All Twitter Post Types

TikTok Performance Summary
View your key profile performance metrics from the reporting period.

Profile Reporting Period Visit Pensacola

Engagements Comparison by Engagement Type, by Day

Engagement Metrics Totals % Change

Total Engagements 3,148 2%

Likes 1,119 1.1%

@Replies 89 3.3%

Retweets 187 10%

Post Link Clicks 228 4.6%

Other Post Clicks 1,520 5.1%

Other Engagements 5 37.5%

Published Posts

14 100%

Video Views

37,994 —

Engagements

619 —
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TikTok Audience Growth
View how your audience grew during the reporting period.

Profile Reporting Period Visit Pensacola

Net Follower Growth, by Day

Audience Metrics Totals % Change

Net Follower Growth 64 —
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TikTok Engagement
See how people are engaging with your posts during the reporting period.

Profile Reporting Period Visit Pensacola

Engagements Comparison by Engagement Type, by Day

Engagement Metrics Totals % Change

Total Engagements 619 —

Likes 534 —

Comments 27 —

Shares 58 —
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JAN

2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31
0

20

40

60

80

100

Likes Comments Shares



Social Media Board Report | 14 of 15

TikTok Top Posts
Review your top posts published during the selected time period, based on the post’s lifetime performance.

Post Lifetime Visit Pensacola

Descending by Lifetime Engagements

visitpensacola
Fri 1/13/2023 10:38 pm …

Total Engagements 335

Likes 302

Comments 15

Shares 18

visitpensacola
Wed 1/18/2023 9:33 pm…

Total Engagements 78

Likes 70

Comments 3

Shares 5

visitpensacola
Mon 1/2/2023 3:06 pm …

Total Engagements 39

Likes 36

Comments 3

Shares 0

V

More than just beautiful
beaches  Drop a comment
letting us know how long…

V

*Insert Take My Breath Away
by Berlin here* 

V

New year, same beautiful
views  : Taylor Swift -
Bejeweled

https://www.tiktok.com/@visitpensacola/video/7188269768296746286?utm_campaign=tt4d_open_api&utm_source=7036369194396418050
https://www.tiktok.com/@visitpensacola/video/7190108466130816302?utm_campaign=tt4d_open_api&utm_source=7036369194396418050
https://www.tiktok.com/@visitpensacola/video/7184071261666954542?utm_campaign=tt4d_open_api&utm_source=7036369194396418050
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Pinterest Activity Summary

Profile Reporting Period Visit Pensacola

Audience

3,084 5%
Net Audience Growth

12 20%
Published Posts

6 62.5%
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GIANT NOISE

JAN. 2023 PR REPORT

2

*Press materials 
include the creation of 
Giant Noise’s pitches to 
media, press releases, 
PR plans, and targeted 
lists

Press Materials: 
January 2023

● Drafted “Family Fun” pitch for Visit Florida 
○ Partners mentioned: Condor Sailing, Flora-Bama, Blue Angels, Laguna's 

Adventure Park, Red Fish Blue Fish, A1S Trail, Seville Quarter, Portofino, 
Margaritaville

● Drafted “Wildlife Corridor” pitch for Visit Florida 
○ Mentioned: Fort Pickens 

● Drafted “Outdoor Everything” pitch for Visit Florida 
○ Partners mentioned: Premier Dolphin Cruise, GINS, Laguna's, Condor Sailing, 

Tarkiln, Big Lagoon, Perdido Key
● Drafted “Best President's Day Fishing Locations” for Fishing Booker

○ Partners mentioned: Pensacola Beach Fishing Pier, Reel Eazy Charter
● Drafted “2023 Hotel Openings” pitch for Hotel Addict 

○ Mentioned: Lily Hall
● Drafted “2023 Honeymoon Destinations” pitch for Condé Nast Traveler

○ Partners mentioned: Lily Hall, Oyster Bay, the Big 5
● Drafted “Best US Beach Towns” pitch for TripSavvy

○ Mentioned: A1S Trail, Diving, GINS, Condor Sailing, Lion fishing
● Drafted “Hidden Gems” pitch for HARO submission 

○ Mentioned: Fort McRee
● Drafted “Family Adventure” pitch for HARO submission 

○ A1S Trail, Blue Angels, Condor Sailing, Lagunas Adventure Park
● Drafted “Best free family-friendly attractions in Florida” pitch for KOA

○ Mentioned:  A1S Trail 
● Drafted “Black History Month” pitch 

○ Mentioned: General Daniel “Chappie” James Museum, Julee Panton House, Fort 
Barrancas, Pensacola Pass, Belmont-Devilliers Neighborhood, Chitlin’ Circuit, Five 
Sisters Blues Cafe, Celestine Bed & Breakfast

● Drafted “Chill Spring Break Destination” pitch for Hotels Above Par 
○ Mentioned: Lily Hall 

● Drafted “Hotel openings in the Southeast” pitch for Kelsey Ogletree
○ Mentioned: Lily Hall

● Updated and adjusted Cory Lee influencer contract 



GIANT NOISE
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*Media outreach 
includes day-to-day 
conversations with 
journalists, monitoring 
press releases and 
pitches that are sent 
out, scheduling client 
interviews and 
meetings with media..

Media Outreach:
January 2022

● Submitted “Family Fun” pitch to Visit Florida for consideration
● Submitted “Wildlife Corridor” pitch to Visit Florida for consideration
● Submitted “Outdoor Everything” pitch to Visit Florida for consideration
● Submitted “Best President's Day Fishing Locations” to FishingBooker for consideration
● Submitted “2023 Hotel Openings” pitch to Hotel Addict  for consideration
● Submitted “2023 Honeymoon Destinations” pitch to Condé Nast Traveler for consideration
● Submitted “Hidden Gems” pitch for HARO consideration
● Submitted “Family Adventure” pitch for HARO consideration 
● Submitted “Best free family-friendly attractions in Florida” pitch for KOA consideration
● Submitted “Chill Spring Break Destination” pitch for Hotels Above Par consideration 
● Distributed “What’s New in 2023” press release

○ Secured media interest
● Distributed “Black History Month” pitch 

○ Secured media interest
● Shared final itinerary with Pat Harris + Patti Nickell for review for hosted press visit 

○ Reshared flight information 
● Shared National Naval Aviation Museum form for signature with Pat Harris + Patti Nickell 
● Reconnected with Cortney Fries to begin exploring potential 2023 press visit 

○ Visit on hold at this time
● Passed on collaboration with Arielle Scarcella on Visit Pensacola’s behalf 

○ Shared pass language for Visit Pensacola awareness 
● Began vetting potential hosting dates with freelance writer Cheryl Rodewig

○ Conversations ongoing for May 2023
● Vetted Forgotten Weapons and provided feedback on potential collaboration
● Connected with Showcase Media to align on TV buys and PR efforts surrounding Sun Belt Conference
● Continued conversations with freelance writer Sucheta Rawal regarding press trip in Q1 2023 
● Provided feedback to writer Bruce Northam for coverage on Pensacola post-press visit
● Submitted pitch to writer Kelsey Ogletree in response to lead on “Hotel openings in the Southeast”

○ Provided information on Lily Hall; conversation ongoing
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*Additional work 
encompasses miscellaneous 
tasks, reporting, research, 
etc.

Additional Work: 
January 2022

● Shared secured online feature with The Knot with Visit Pensacola team once live
● Shared secured Where Y'At Magazine online feature with Visit Pensacola team once 

live
● Advised on ornament media mailer shipping cost and use of Giant Noise Fedex 

account  
● Giant Noise advised on suggested media appointment changes and outreach for 

IMM 2023 
● Giant Noise coordinated in-person meeting with Lindsey and Nicole while in-market 
● Connected with Cornelia for more information on Celestine Bed & Breakfast

○ Included in Black History Month outreach efforts



Press Snapshot

GIANT NOISE

JAN. 2023 PR REPORT

Estimated Total Media 
Value 

$71,415.36
Estimated Total Media 

Impressions 

5,951,280
Combined Print, Online, 

Broadcast & Social Features 

10Secured 
Coverage:

Organic 
Coverage: Estimated Total Media 

Value 

$284,475.96
Estimated Total Media 

Impressions 

34,905,073
Combined Print, Online, 

Broadcast & Social Features

11
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Visit Pensacola Secured Coverage: January 2023
Recent 
Coverage:

Date Outlet Coverage Link Partners Mentioned Secured By Media 
Impressions

Media Value

1/10/2023 InsideHook 
(Online)

"Winter Is Primetime 
for a Road Trip in 
Florida"

https://www.insidehook.
com/article/travel/winter
-primetime-road-trip-flor
ida

Blue Angels, Native Cafe, 
Angelena’s, Pensacola Museum 
of Art, Perfect Plain Brewing 
Co., Pensacola Little Theatre, 
National Naval Aviation 
Museum, Margaritaville

Giant Noise 401,760 $4,821.12

1/20/2023 O Canada 
(Online)

"Florida Panhandle's 
'Emerald Coast' 
sparkles like a gem"

https://o.canada.com/tr
avel/usa/florida-panhan
dles-emerald-coast-spa
rkles-like-a-gem

Blue Angels, GINS, Glow 
Paddle, Fort Pickens, Palafox 
Street, Pensacola Historic 
Village, Pensacola Bay 
Brewery, Pensacola Little 
Theatre, Seville Savories Food 
Tour, The Well, Angelena’s 
Ristorante Italiano, Grand 
Marlin, Casino Beach Bar and 
Grill, Drift, Pensacola Beach 
Hilton, Foo Foo Fest

Visit 
Pensacola / 
Giant Noise

197,900 $2,374.80

https://www.insidehook.com/article/travel/winter-primetime-road-trip-florida
https://www.insidehook.com/article/travel/winter-primetime-road-trip-florida
https://www.insidehook.com/article/travel/winter-primetime-road-trip-florida
https://www.insidehook.com/article/travel/winter-primetime-road-trip-florida
https://o.canada.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://o.canada.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://o.canada.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://o.canada.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
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1/20/2023 Edmonton 
Sun 
(Online)

"Florida Panhandle's 
'Emerald Coast' 
sparkles like a gem"

https://edmontonsun.com/t
ravel/usa/florida-panhandl
es-emerald-coast-sparkles
-like-a-gem

Blue Angels, GINS, Glow Paddle, Fort 
Pickens, Palafox Street, Pensacola 
Historic Village, Pensacola Bay 
Brewery, Pensacola Little Theatre, 
Seville Savories Food Tour, The Well, 
Angelena’s Ristorante Italiano, Grand 
Marlin, Casino Beach Bar and Grill, 
Drift, Pensacola Beach Hilton, Foo Foo 
Fest

Visit 
Pensacola / 
Giant Noise

273,600 $3,283.20

1/20/2023 Canoe 
(Online)

"Florida Panhandle's 
'Emerald Coast' 
sparkles like a gem"

https://canoe.com/travel/u
sa/florida-panhandles-eme
rald-coast-sparkles-like-a-
gem

Blue Angels, GINS, Glow Paddle, Fort 
Pickens, Palafox Street, Pensacola 
Historic Village, Pensacola Bay 
Brewery, Pensacola Little Theatre, 
Seville Savories Food Tour, The Well, 
Angelena’s Ristorante Italiano, Grand 
Marlin, Casino Beach Bar and Grill, 
Drift, Pensacola Beach Hilton, Foo Foo 
Fest

Visit 
Pensacola / 
Giant Noise

584,980 $7,019.76

1/20/2023 Ottawa 
Sun 
(Online)

"Florida Panhandle's 
'Emerald Coast' 
sparkles like a gem"

https://ottawasun.com/trav
el/usa/florida-panhandles-
emerald-coast-sparkles-lik
e-a-gem

Blue Angels, GINS, Glow Paddle, Fort 
Pickens, Palafox Street, Pensacola 
Historic Village, Pensacola Bay 
Brewery, Pensacola Little Theatre, 
Seville Savories Food Tour, The Well, 
Angelena’s Ristorante Italiano, Grand 
Marlin, Casino Beach Bar and Grill, 
Drift, Pensacola Beach Hilton, Foo Foo 
Fest

Visit 
Pensacola / 
Giant Noise

535,400 $6,424.80

https://edmontonsun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://edmontonsun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://edmontonsun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://edmontonsun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://canoe.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://canoe.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://canoe.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://canoe.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://ottawasun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://ottawasun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://ottawasun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://ottawasun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
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1/20/2023 Regina 
Leader-Post 
(Online)

"Florida 
Panhandle's 
'Emerald Coast' 
sparkles like a 
gem"

https://leaderpost.com/travel/
usa/florida-panhandles-emer
ald-coast-sparkles-like-a-ge
m

Blue Angels, GINS, Glow Paddle, Fort 
Pickens, Palafox Street, Pensacola 
Historic Village, Pensacola Bay 
Brewery, Pensacola Little Theatre, 
Seville Savories Food Tour, The Well, 
Angelena’s Ristorante Italiano, Grand 
Marlin, Casino Beach Bar and Grill, 
Drift, Pensacola Beach Hilton, Foo Foo 
Fest

Visit 
Pensacola / 
Giant Noise

327,600 $3,931.20

1/20/2023 Winnipeg Sun 
(Online)

"Florida 
Panhandle's 
'Emerald Coast' 
sparkles like a 
gem"

https://winnipegsun.com/trav
el/usa/florida-panhandles-em
erald-coast-sparkles-like-a-g
em

Blue Angels, GINS, Glow Paddle, Fort 
Pickens, Palafox Street, Pensacola 
Historic Village, Pensacola Bay 
Brewery, Pensacola Little Theatre, 
Seville Savories Food Tour, The Well, 
Angelena’s Ristorante Italiano, Grand 
Marlin, Casino Beach Bar and Grill, 
Drift, Pensacola Beach Hilton, Foo Foo 
Fest

Visit 
Pensacola / 
Giant Noise

419,700 $5,036.40

1/20/2023 Toronto Sun 
(Online)

"Florida 
Panhandle's 
'Emerald Coast' 
sparkles like a 
gem"

https://torontosun.com/travel/
usa/florida-panhandles-emer
ald-coast-sparkles-like-a-ge
m

Blue Angels, GINS, Glow Paddle, Fort 
Pickens, Palafox Street, Pensacola 
Historic Village, Pensacola Bay 
Brewery, Pensacola Little Theatre, 
Seville Savories Food Tour, The Well, 
Angelena’s Ristorante Italiano, Grand 
Marlin, Casino Beach Bar and Grill, 
Drift, Pensacola Beach Hilton, Foo Foo 
Fest

Visit 
Pensacola / 
Giant Noise

2,055,520 $24,666.24

https://leaderpost.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://leaderpost.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://leaderpost.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://leaderpost.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://winnipegsun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://winnipegsun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://winnipegsun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://winnipegsun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://torontosun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://torontosun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://torontosun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
https://torontosun.com/travel/usa/florida-panhandles-emerald-coast-sparkles-like-a-gem
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1/31/2023 AFAR 
(Online)

"A Tale of Two 
Coasts: Adventure 
and Natural Beauty 
on North Florida’s 
Top Beaches"

https://www.afar.com/
magazine/outdoor-adv
entures-in-amelia-islan
d-and-pensacola

GINS Visit 
Pensacola

383,700 $4,604.40

1/31/2023 Travel Awaits 
(Online)

"9 Reasons 
Pensacola Is The 
Perfect Place For A 
Winter Getaway"

https://www.travelawai
ts.com/2854549/best-t
hings-to-do-in-pensac
ola-during-winter/

GINS, Drift, Whiskey Joe's Bar 
& Grill, Native Cafe, Palafox 
Street, A1S Trail, Historic 
Pensacola Village, Five Sisters 
Blues Cafe, National Naval 
Aviation Museum, Blue 
Angels, Pensacola Lighthouse 
and Maritime Museum, Fort 
Pickens

Visit 
Pensacola / 
Giant Noise

771,120 $9,253.44

TOTAL: 5,951,280 $71,415.36

https://www.afar.com/magazine/outdoor-adventures-in-amelia-island-and-pensacola
https://www.afar.com/magazine/outdoor-adventures-in-amelia-island-and-pensacola
https://www.afar.com/magazine/outdoor-adventures-in-amelia-island-and-pensacola
https://www.afar.com/magazine/outdoor-adventures-in-amelia-island-and-pensacola
https://www.travelawaits.com/2854549/best-things-to-do-in-pensacola-during-winter/
https://www.travelawaits.com/2854549/best-things-to-do-in-pensacola-during-winter/
https://www.travelawaits.com/2854549/best-things-to-do-in-pensacola-during-winter/
https://www.travelawaits.com/2854549/best-things-to-do-in-pensacola-during-winter/
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Visit Pensacola Organic Coverage: January 2023
Date Outlet Coverage Link Partners Mentioned Secured 

By
Media 
Impressions

Media Value

1/3/2023 Forbes (Online) "Best Places To Live 
In Florida In 2023"

https://www.forbes.
com/advisor/mortga
ges/real-estate/best
-places-to-live-in-flo
rida/

Blue Angels Press 25,236,993 $168,315.00

1/4/2023 Travel Awaits 
(Online)

"16 Beautiful Towns 
In The Southeast To 
Visit In 2023"

https://www.travela
waits.com/2839115/
best-towns-to-visit-i
n-southeastern-unit
ed-states-2023/

Pensacola Museum of History, the 
Pensacola Museum of Art, 
Belmont-DeVilliers, Historic 
Pensacola Village, Five Sisters 
Blues Café, The Grand Marlin, 
Jaco’s Bayfront Bar & Grille, Red 
Fish Blue Fish, Casino Beach Bar & 
Grille, America’s First Settlement 
Trail

Press 1,325,600 $15,907.20

1/5/2023 The Travel 
(Online)

"Panhandle & The 
Emerald Coast: The 
Ultimate Guide To 
Pensacola & Things 
To Do There"

https://www.thetrav
el.com/ultimate-trav
el-guide-to-pensaco
la-things-to-do/

Santa Rosa Island, Carmen’s Lunch 
Bar & Tapas, George Bistro + Bar, 
National Naval Aviation Museum, 
Historic Pensacola Village, 
Pensacola Lighthouse, Gulf Islands 
National Seashore, Hilton Garden 
Inn, Holiday Inn Pensacola

Press 871,140 $10,489.68

1/7/2022 The Travel 
(Online)

"Umbrellas Up: 
These Are The 
Rainiest Cities In 
The Entire Country"

https://www.thetrav
el.com/the-rainiest-
cities-in-the-us/

N/A Press 871,140 $10,489.68

https://www.forbes.com/advisor/mortgages/real-estate/best-places-to-live-in-florida/
https://www.forbes.com/advisor/mortgages/real-estate/best-places-to-live-in-florida/
https://www.forbes.com/advisor/mortgages/real-estate/best-places-to-live-in-florida/
https://www.forbes.com/advisor/mortgages/real-estate/best-places-to-live-in-florida/
https://www.forbes.com/advisor/mortgages/real-estate/best-places-to-live-in-florida/
https://www.travelawaits.com/2839115/best-towns-to-visit-in-southeastern-united-states-2023/
https://www.travelawaits.com/2839115/best-towns-to-visit-in-southeastern-united-states-2023/
https://www.travelawaits.com/2839115/best-towns-to-visit-in-southeastern-united-states-2023/
https://www.travelawaits.com/2839115/best-towns-to-visit-in-southeastern-united-states-2023/
https://www.travelawaits.com/2839115/best-towns-to-visit-in-southeastern-united-states-2023/
https://www.thetravel.com/ultimate-travel-guide-to-pensacola-things-to-do/
https://www.thetravel.com/ultimate-travel-guide-to-pensacola-things-to-do/
https://www.thetravel.com/ultimate-travel-guide-to-pensacola-things-to-do/
https://www.thetravel.com/ultimate-travel-guide-to-pensacola-things-to-do/
https://www.thetravel.com/the-rainiest-cities-in-the-us/
https://www.thetravel.com/the-rainiest-cities-in-the-us/
https://www.thetravel.com/the-rainiest-cities-in-the-us/
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1/10/2023 The Travel (Online) "East Coast 
USA: Complete 
Travel Guide"

https://www.thetravel.com/d
irectory-eastern-united-stat
es-travel-guide/

N/A Press 871,140 $10,489.68

1/16/2022 Outside Nomad 
(Online)

Pensacola 
mentioned in 
"21 Beaches In 
Florida With The 
Clearest Water"

https://original.newsbreak.c
om/@outside-nomad-16007
58/2888388697839-21-bea
ches-in-florida-with-the-clea
rest-water

N/A Press 754,950 $9,059.40

1/17/2023 The Travel (Online) "10 Best 
Beaches That 
Are Within Easy 
Driving Distance 
Of Atlanta"

https://www.thetravel.com/b
est-beaches-near-atlanta-g
eorgia/#orange-beach-alab
ama

N/A Press 871,140 $10,489.68

1/19/2023 Ocean's Beyond 
Piracy (Online)

"25 Things to do 
in Pensacola, 
Florida – With 
Kids, Friends 
and Family"

https://oceansbeyondpiracy.
org/25-things-to-do-in-pens
acola-florida/

GINS, Big Lagoon State 
Park, Pensacola Museum of 
Art, Pensacola Beach Gulf 
Pier, Flounder’s Chowder 
House, Seville Historic 
District, Seville Quarter, 
Palafox Street, Pensacola 
Beach, National Naval 
Aviation Museum, Fort 
Pickens, Pensacola 
Lighthouse, Five Flags 
Speedway, Gulf Breeze Zoo

Press 24,800 $297.60

https://www.thetravel.com/directory-eastern-united-states-travel-guide/
https://www.thetravel.com/directory-eastern-united-states-travel-guide/
https://www.thetravel.com/directory-eastern-united-states-travel-guide/
https://original.newsbreak.com/@outside-nomad-1600758/2888388697839-21-beaches-in-florida-with-the-clearest-water
https://original.newsbreak.com/@outside-nomad-1600758/2888388697839-21-beaches-in-florida-with-the-clearest-water
https://original.newsbreak.com/@outside-nomad-1600758/2888388697839-21-beaches-in-florida-with-the-clearest-water
https://original.newsbreak.com/@outside-nomad-1600758/2888388697839-21-beaches-in-florida-with-the-clearest-water
https://original.newsbreak.com/@outside-nomad-1600758/2888388697839-21-beaches-in-florida-with-the-clearest-water
https://www.thetravel.com/best-beaches-near-atlanta-georgia/#orange-beach-alabama
https://www.thetravel.com/best-beaches-near-atlanta-georgia/#orange-beach-alabama
https://www.thetravel.com/best-beaches-near-atlanta-georgia/#orange-beach-alabama
https://www.thetravel.com/best-beaches-near-atlanta-georgia/#orange-beach-alabama
https://oceansbeyondpiracy.org/25-things-to-do-in-pensacola-florida/
https://oceansbeyondpiracy.org/25-things-to-do-in-pensacola-florida/
https://oceansbeyondpiracy.org/25-things-to-do-in-pensacola-florida/
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1/23/2023 Hard and Smart 
(Online)

"Explore Pensacola, 
Florida with Airbnb, 
A Wide Variety of 
Unique and 
Comfortable Lodging 
Options"

https://original.newsbreak.c
om/@hard-and-smart-1601
259/2899425982948-explor
e-pensacola-florida-with-air
bnb-a-wide-variety-of-uniqu
e-and-comfortable-lodging-
options

N/A Press 754,950 $9,059.40

1/23/2023 WTOP (Online) "The Best Beach 
Towns to Retire in 
the U.S."

https://wtop.com/news/2023
/01/the-best-beach-towns-to
-retire-in-the-u-s-2/

GINS Press 3,128,320 $37,539.84

1/30/2023 Dymabroad 
(Online)

"43 Date Ideas in 
Pensacola, FL: 
Romantic Things To 
Do"

https://dymabroad.com/date
-ideas-in-pensacola-fl/

Blue Wahoos Stadium, 
Fast Eddies Fun Center, 
Pensacola Little 
Theatre, Hampton Inn 
Pensacola Beach, 
Saenger Theatre, Blue 
Morning Gallery, 
Restaurant Iron, 
National Naval Aviation 
Museum, Gulf Breeze 
Zoo, Palafox Market,

Press 194,900 $2,338.80

TOTAL: 35,124,573 $287,109.96

https://original.newsbreak.com/@hard-and-smart-1601259/2899425982948-explore-pensacola-florida-with-airbnb-a-wide-variety-of-unique-and-comfortable-lodging-options
https://original.newsbreak.com/@hard-and-smart-1601259/2899425982948-explore-pensacola-florida-with-airbnb-a-wide-variety-of-unique-and-comfortable-lodging-options
https://original.newsbreak.com/@hard-and-smart-1601259/2899425982948-explore-pensacola-florida-with-airbnb-a-wide-variety-of-unique-and-comfortable-lodging-options
https://original.newsbreak.com/@hard-and-smart-1601259/2899425982948-explore-pensacola-florida-with-airbnb-a-wide-variety-of-unique-and-comfortable-lodging-options
https://original.newsbreak.com/@hard-and-smart-1601259/2899425982948-explore-pensacola-florida-with-airbnb-a-wide-variety-of-unique-and-comfortable-lodging-options
https://original.newsbreak.com/@hard-and-smart-1601259/2899425982948-explore-pensacola-florida-with-airbnb-a-wide-variety-of-unique-and-comfortable-lodging-options
https://original.newsbreak.com/@hard-and-smart-1601259/2899425982948-explore-pensacola-florida-with-airbnb-a-wide-variety-of-unique-and-comfortable-lodging-options
https://wtop.com/news/2023/01/the-best-beach-towns-to-retire-in-the-u-s-2/
https://wtop.com/news/2023/01/the-best-beach-towns-to-retire-in-the-u-s-2/
https://wtop.com/news/2023/01/the-best-beach-towns-to-retire-in-the-u-s-2/
https://dymabroad.com/date-ideas-in-pensacola-fl/
https://dymabroad.com/date-ideas-in-pensacola-fl/
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6
FY 12

BOOKINGS 

VISITPENSACOLA SALES & SERVICE SUMMARY
January 22

Leads
Group Economic Impact
Delaney Meeting and Event Management   $276,500.00 
Meeting Professionals Expectations              $100,000.00 
Tours by Aurora LLC                                           $24,000.00 
UWF Womens Leadership Conference          $104,250.00 
Ascension Health                                                $30,000.00 
National Corrugated Steel Pipe Association  $63,000.00 
AFC Vacations                                                      $23,750.00 
Total:                                                                    $621,500.00

Group Economic Impact

Total

Group Economic Impact
Catalyst Healthcare Real Estate $16,200.00 
House Of God Church, Int Youth Congress      $322,500.00 
UWF Womens Leadership Conference            $104,250.00 
AFC Vacations                                                       $23,750.00 
Total  $466,700.00 

Personal Assists: 719
Phone Assists 423
Total visitors 1142
Total Non-visitors 423
First Time Visitors 244
FY23 Total Visitors 2221
FY23 Non-Visitors 1120

Personal Assists 912
Phone Assists 53
Total Visitors 1088
Total Non-Visitors 176
First Time Visitors 132
FY23 Total Visitors 2017
FY23 Non-Visitors 176
Total Guides Mailed 606
Total Guides Downloaded 260

Personal Assists 760
Phone Assists 170
Total Visitors 932
First-Time Visitors 542
Virtual Guide Emailed   54
Guides Mailed out 50

FY = Visit Pensacola’s Fiscal Year Oct. 20 – Sep. 21

8
FY 16
LEADS

0
FY 3

ASSISTS

2386
FY 5899
REFERRALS

9
FY 13

SERVICE
REQUEST

Bookings 

Pensacola Visitor Center Assists

Perdido Key Visitor Center Pensacola Beach Visitor Center 



Partner
Inquiries

VISITPENSACOLA SALES & SERVICE SUMMARY
January  2023

New Partners
1. Celestine Bed and Breakfast
2. Sake Café
3. Vacasa Vacation Rentals
4. UWF University Commons
5. Entertainer Bait & Tackle Shop 

1. The Garden
2. Joe Patti's
3. O'Riley's Irish Pub
4. Residence Inn 
5. The Handlebar
6. UWF Historic Trust
7. 3SIXTY Marketing
8. Alga Beer Co.
9. Angelena’s
10. Apple Market
11. Bamboo Willie's
12. Brown Bagger
13. Celestine Bed and 

Breakfast
14. Fast Eddie's Fun Center
15. Fish House
16. Flora-Bama 
17. Frisky Mermaid
18. Hampton Inn 

Pensacola Beach
19. Hilton Pensacola Beach 

Gulf Front

20. Hot Spot BBQ
21. Jackson's Steakhouse
22. Juan's Flying Burrito
23. Lily Hall
24. Marina Cafe
25. Pensacola Beach 

Chamber Board of 
Directors

26. PensacolaBeach.com
27. Sake Cafe
28. Seville Quarter
29. Sir Richard's Public 

House
30. The Garden at Palafox 

+ Main
31. The Marketing Bar
32. Voices of Pensacola 

Multicultural Center

Hospitality Roundtable Luncheon
Date: Tuesday, March 21 - 11:30 AM
Location: The First Tee of Northwest Florida 

Board of Directors Meeting
Date: Wednesday, March 29 - 3:00 PM
Location: Courtyard by Marriott Pensacola West

25
Partner 

Visits

6
Community

Outreach 

Partner
Assists

55

Partner Visits 

Upcoming Events & Meetings 

Partner Activity Report 

Partner News

Hospitality
Round Table

Community Outreach

58
3

Activity Added Updated
Accounts 5 40
Listings 4 28
Contact 16 34
Events 21 126

1. SRIA Snowbird Breakfast
2. Perdido Key Snowbird Western
3. Perdido Key Snowbird Valentines 
4. Pensacola JR. League 
5. Escarosa Board Meeting 
6. FLRA Board Meeting

1. ADA updates are now available in 
your partner portal.  

2. Digital Ads are available. 
3. Update your meeting and event 

space amenities and capacities. 
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