
HELLO AND WELCOME to the Pensacola Bay Area. I’m Nicole Stacey, Director of Marketing & 
Communications. Myself, along with my trusted team members, are eager to assist you on your journey to 
the area. I have been a community member for more than 10 years and can personally acclaim for just how 
unique this city is. I have a deep-rooted love for travel, experiencing new places and meeting new people. I 
always find myself drawn back to our slice of paradise as it is ever changing. Historic remnants are constantly 
being unearthed, innovative flavors are finding its way onto our plates and the people are always offering a 
warm smile. I invite you to indulge in our greatest luxury.

VISIT PENSACOLA is the destination management organization for Escambia County which includes 
Pensacola, Pensacola Beach and Perdido Key. With over 450 years of rich history and 18 miles of sugar-
white sand beaches, bordered by the emerald-green waters of the Gulf of Mexico, visitors from all over the 
world are lured to our pristine shores every year. Visit Pensacola supports the community vision of tourism 
by serving as the central body responsible for building tourism as an economic engine for our community 
through leadership, connection, collaboration and communication.

ALLOW US TO INTRODUCE OURSELVES



Today, as in the past, visitors from all over the world are enticed by Pensacola’s 
pristine sugar-white beaches and emerald green water. Once here, however, 
many find themselves captivated by its history, culture and diverse heritage.

Pensacola is more than a pretty face. It’s a city with a past, one that stretches 
back more than 450 years when Spanish explorer Don Tristán de Luna y 
Arellano was lured to its pristine shores in 1559, establishing Pensacola as the 
first European settlement in North America. 

We invite you to take a stroll through the Historic Pensacola Village, where 
guides in colonial-era costumes bring history to life with reenactments and 
demonstrations, or venture to the historic Belmont-DeVilliers district, the 
heart of the African-American community, once known as the “Harlem of the 
South.”

Should you get hungry, indulge on some of the finest cuisine overlooking the 
waterfront or on a sleepy corner downtown. Whether your idea of a great meal 
is classic cuisine or fresh seafood on the deck in your flip-flops, you’ll find a 
dining experience beloved by locals and visitors alike. Dig into familiar favorites 
like surf-and-turf, sushi, and pub fare. Discover exciting new flavors like down-
home Southern cooking, spicy Cajun soul food and fusion cuisines. It’s all here, 
and it’s all delicious.

Afterwards, stroll around town and pop in and out of the numerous art galleries 
and museum, this city is teeming with culture.

Finally, make sure you catch the sunset on the beach. Whether your’s on a 
blanket in the sand, in a chair under an umbrella or feeling adventurous enough 
to climb onto a paddle board, we promise it will be worth it. 

We hope you’ll consider the Pensacola Bay Area for your next excursion.

Sincerely,
The Visit Pensacola Team

WE INVITE YOU TO STAY AWHILE 



TRADEMARK ATTRACTIONS

Pensacola named 2019 World’s Strongest Town by 
Strong Towns

Pensacola Blue Wahoo Stadium named Ballpark Digest ‘s 
2020 Best of the Ballparks at the Double-A Level 

MSN Travel Named the Gulf Islands National Seashore 
to its list of 17 best beach camping spots in the U.S.

Trips to Discover Named Pensacola to its list of 
Friendliest Cities in Florida

UNBEATABLE BEACHES

TripAdvisor named Pensacola Beach to its list of 10 Best 
Beaches in the U.S. in 2020

Pensacola Beach named to National Geographic’s Most 
Wheelchair-friendly beaches in the U.S.

State 399 at Gulf Islands National Seashore named to 
Souths Best Scenic Drives 2020 List by Southern Living 
Online

TEMPTING TASTES

Mr. Pollo  Named to Yelp’s Top 100 Places to Eat in the 
United States 2020 

Restauant Iron named to Open Table’s 100 Most 
Romantic Restaurants 2020

Eight Pensacola area restaurants earned the coveted 
Golden Spoon Award in 2019

Open Table awards The Grand Marlin of Pensacola Beach 
to its list of restaurants with the best views, 2018

SIGNATURE EVENTS

The Southeast Tourism Society named the Great 
Gulf Coast Arts Festival to the Southeast’s Top 20 
Events,  2020

The Southeast Tourism Society named the Frank 
Brown International Songwriter’s Festival to the 
Southeast’s Top 20 Events, 2020

AWARD-WINNING TO SAY THE LEAST



VISIT PENSACOLA ON THE WEB

VISITPENSACOLA.COM provides travelers with easy access to all Pensacola Bay Area 
content. Whether looking for assistance in booking lodging or excursions through our website, 
daily updates through social channels, weekly tips on blogs or monthly notices through our 
eNewsletter, Visit Pensacola has something that can service you.

WANT TO LEARN more about the Pensacola Bay Area? Choose personalized information and 
have it sent straight to your inbox. Sign up now for our free eNewsletter.

FOLLOW US

SIGN UP

https://www.visitpensacola.com/plan-your-trip/newsletter-sign-up/?email=lsteck%40visitpensacola.com


MEDIA ASSISTANCE

VISIT PENSACOLA welcomes travel media to the area. If you are interested in a Visit Pensacola 
Media Familiarization (FAM) Tour, download the form below. Every effort will be made to accommodate 
your preferences; however, it is not guaranteed.

MEDIA ASSISTANCE depends on availability and is handled on a case-by-case basis. Travel media 
must provide:

• Completed Travel Media Assistance Request Form
• A brief bio and samples of published stories
• Letter of assignment (if working for a specific publication)
• Name of publications/outlets to which you plan to submit articles and their circulation numbers

CLICK HERE FOR MEDIA ASSISTANCE REQUEST FORM

https://www.visitpensacola.com/industry/media-room/media-kit/media-assistance/


MEET OUR TEAM

SHAWN BROWN
Digital Marketing Manager
Why Pensacola?
“I might as well be a fish, because I can’t live 
without water. Pensacola is a place with abundant 
recreational opportunities, it’s what I need to 
survive.”

LINDSEY STECK
Marketing Associate
Why Pensacola?
“Pensacola is a place for the survivors, the innovators 
and the creators – I wanted to be one of them.”

NICOLE STACEY
Director of Marketing & Communications
Why Pensacola?
“I’m a nomad by nature, constantly going new places 
and trying new things. Pensacola is the one place 
that keeps me satisfied – there’s something new to 
experience every day.”



Pensacola has a story to tell. Actually, it has many stories to tell. One that 
began hundreds of years ago with the arrival of the Spanish and continues to be 
revealed, chapter by chapter, as relics emerge from the bottom of Pensacola 
Bay. There are war stories and beach stories. Stories of perseverance and stories 
that are just now being written.

We think our story is one you will want to see. With adventure, ecology, history, 
culture, festivals and culinary being top of mind, the Pensacola Bay Area is the 
best choice for your next vacation.

Our hope is that by choosing Pensacola, you will gain a richer, deeper understanding of what our city 
has to offer. We invite you to experience delicious Gulf Coast seafood with a Southern flair, explore our 
unique neighborhoods, play on pristine white-sand beaches and immerse yourselves in our rich history. 
Because as many stories as Pensacola has to tell, there’s one story that’s missing; YOURS!
 We hope to welcome you to the Florida sunshine soon,

Darien Schaefer, President

A NOTE FROM OUR PRESIDENT
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The Campaign Logo can be used in either the left or the right-oriented arrangement, depending on the 
specific layout or setting. Ideally it will anchor to one side of a layout or the other.

When necessary the left-oriented version can simply be centered.




